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Foreword

Good day.

Today is a good day in deed. You only need

to take a look at BDW's mission and vision
Statements, to find out that what you are holding
in your hands might not look like a giant §tep
for mankind, but certainly marks a completely
new perspective for Bpw. It is namely our firm
intention to serve the creative community
between Milan and I§tanbul 365 days a year, with
a special dedication to our home-hub, Belgrade.
And the magazine in front of you is the first

of around twenty new exiting design-related
produéts to follow from O&ober 2010 on.

Those new offers will include BDW's new

winter conference in November 2010 named
"BELGRADE DESIGN WEEKEND" with an important
new REGIONAL AWARD, several "DIZAJNPARK"
magazine issues a year, a new BDW WEB PORTAL/
BLOG, completely new, innovative monthly
business meetings under the name of "CREATIVE
THURSDAYS" and many more remarkable and
quite relevant projects in the pipeline... of

which the most special will certainly become
the new "BDW VIP MEMBERSHIP" proposition, a
rather exclusive service for a selected few of our
South East European and global members, who
want to enjoy the full benefits of knowledge,
information, entertainment and networking
famously connected with BDw.

The "p1zayNPARK" magazine for example, will
be sent personally only to a limited number

of our 2000 viP members, and not sold on
newsstands or as §tandalone offer, as we don't
wish to create any competition to our valuable
media partners. This is also why we are calling
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this issue "Number zERO", as it really holds the
official report to our 2010 partners about the joint
exposure at the BDW SUMMER CONFERENCE in
May/June 2010, albeit a very detailed one, which
probably no other creative/cultural event in SEE
can present in this magnitude.

Therefore we decided it was worthy being

called "DIZAJNPARK MAGAZINE" in the fir§t
place, while as of November 15th 2010, when
the fir§t "regular” issue comes out of print, you
will be able to sample the amazing editorial
work of our contributors from all over the

world - representing the same unique and rich
experiences of one BDW conference day, let's say,
only digested in a handy, thick, printed format,
for you to save and keep as future reference
point, complimented with special unlimited
access to our new web-portal, our new events,
workshops, concerts, happenings etc throughout
the yearly season...

For those of you, that is, who will in deed
become BDW VIP MEMBERS AND PARTNERS.

We are looking forward to developing such an
exiting relationship with our audience in the
2010 / 2011 season, and each new yearly season
from thereon, from O¢&ober to O&ober...

and are certainly hoping to have provided

an inspirational overview of how good and
relevant the BDw feétival was in 2010. As this
momentous happening serves as case-§tudy how
important BDW is for this region's economy, and
what kind of important topics can be developed
for our society with the help of BDw.

Welcome to the new era of BDW
with the new "DIZAJNPARK MAGAZINE"!

Your Bpw TEAM, BELGRADE, SUMMER 2010
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Week is the best professional event I ever participated
in. But to me it also has emotional signicance.
1 am in Belgrade again, twenty years later.

1 was not sure what to expect but I encountered a

antaltic atmosphere and amazing people.
1 have a feeling I have old friends here.”

KONSTANTIN GRCIC, BDW 2008
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Dear Partners,
thank you very much for making BDW 2010 the most
successful, most beautiful, and above all, most relevant
BDW ever, for Belgrade, Serbia, the South East Europe
region and the entire design world. BELGRADE DESIGN
WEEK would never be possible without your /
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UTO/TUE 01/06/2010

LAB2
BUSINESS OF DESIGN .
Workshop CHYY:
“SMART STARTUP"

Participants: 50 members

of the Serbian creative industry
Moderation: Agencija za
Privredne Registre, Privredna
Komora Srbije, Nacionalna
Agencija za Regionalni Razvoj,
Mane Radmanovi -PURE,
Marko Macura-MEMBRANE
Supported by the

Fund for Open Society

LAB3
13:00h
ARCHITECTURE/ECOLOGY
Workshop
“SMART ARCHITECTURE”

Participants: 50 Serbian
architects and governmental
decision makers on all levels -
from local to state

Moderation: BELLS, Srbija
Supported by

The Embassy of the Netherlands.
MATRA/KNIP

LAB4
16:00h
CULTURAL MANAGEMENT
Workshop
“SMART EINDHOVEN -

LET’S GO DUTCH (ON CULTURE)”
Participants: 100 members of
Serbian cultural institutions

on all levels

Moderation: Cees Donkers,

City Hall of Eindhoven, Holland,
co-organizer of Dutch Design Week

Bibliotekar, .
grada N
Beograda
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Naziv radionice “Smart Start - Pametan
Pocetak” na jedinstven nacin generise
osnovnu ideju radionice - podsticanje
mladih i njihovo informisanie o pravima,
obavezama i moguénostima pri samostalnom
pokretanju sopstvenog biznisa. Ucesnike ce
sa svim neophodnim informacijama upoznati
predstavnici najrelevantnijih drZavnih
institucija. Uz to, BDW ce prezentovati studije
slucaja dva biroa - jednog arhitektonskog i
Jjednog dizajnerskog. Radionica se organizuje
pod pokroviteljstvom Ministarstva ekonomije
iregionalnog razvoja

U mnogim zemljama u svetu je odrZiva
arhitektura kao nacin projektovanja i
gradnje vec postao trend, dok je u
najnaprednijim drustvima uveliko standard.
Promovisanje nacina, modela kao i svih
benefita koji proisticu iz ekoloskog
projektovanja i “seeding” ideje obnovljive i
energetski efikasne gradnje jeste jedna od
najvaznijih misija BDW-a, kao motora
kreativne industrije u Srbiji i Ambasadora
Zivotne sredine, kao nosioca promena

Ova radionica je omogucena donacijom
Holandske ambadase.

Smart Eindhoven - Let's Go Dutch!

Cees Donkers, predstavnik gradskog veca
holandskog grada Ajndhovena, podelice
sa ucesnicima ove radionice svoje
iskustvo u uspesnoj saradnji drzavnog
sektora i gradskih institucija sa privatnim
inicijativama na polju kulture i kreativnih
industrija. Cees je osnovao Dutch Design
Week, a radionica je namenjena
predstavnicima gradske uprave i
kulturnih institucija, univerzitetskim
profesorima, kao i Ministarsvtu kulture.

- SERBIA

1718
1w ., % Tokom ovogodidnjeg
Tt 4}‘;2 2 BDW-a, u izlozima radniji od
B Kalemegdana do Slavije cete
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b

46
Studentskd kulturni centar ———————————) -
47
50

49 \%

K

BDW
May 31+ till
June 5% 2010
CONFERENCE
June 3% till
June 5% 2010

belgrade
design
lab

<

<y

s

3
<

The participants list is impressive!
Belgrade Design Week is the best

professional event | ever participated in.

But to me it also has emotional

significance. | am in Belgrade again,
twenty years later. | was not sure what
to expect but | encountered a fantastic

atmosphere and amazing people.

I have a feeling | have old friends here.

2

KonstantinGr i
(guest and lecturer at Belgrade Design Week
conference - Modern?, May 2008)

THE GREATEST
CREATIVE MINDS
of the 21° Century

SRE/WED 02/06/2010  LABS
10:00h

CREATIVE THINKING/

DESIGN EDUCATION

Workshop

“SMART KIDS - THINKING MUNARI *
Participants: 100 educators,
teachers, professors, students,
educational managers, children
Moderation: Yaffa Gaon, Israel
Supported by

Ministry of Education, Serbia

LAB6
13:00h
BUSINESS OF FASHION
Masterclass
“SMART FASHION"

Participants: 20 selected members
of the Serbian fashion industry
Moderation: Dusan Paunovi ,
Milano/New York

Supported by GTZ - Gesellschaft fur
Technische Zusammenarbeit/Germany

LAB7
16:00h

", LIGHTING DESIGN

Workshop
“SMART LIGHT / LIGHTING DESIGN
IN SHOPPING MALLS *

4% Participants: 50 Serbian architects,

students, developers, engineers
Moderation: Zeki Kadirbeyoglu,
ZKLD LIGHT, Turkey

Supported by

National Chamber of Engineers, Serbia

Tokom pet dana trajanja pete Beogradske
nedelje dizajna, od 01. do 05. juna, u okviru
legendamih nodi dizajna u saradnji sa MTV-em

| predstavijamo pravi mali festival klupske

muzike i kreativnosti. Uspeh proslogodisnjeg
programa DizajNights garantuje fenomenal-
nan provod, sa najzanimljivijim dogadajima -
nastupima domace zvezde Sevdah Baby-ja i
danskog dizajn trija KIBISI. Najveca zvezda
programa DizajNights je svakako Simon de
Pury, koji ¢e izvesti ekskluzivni DJ set, dok ce
takode iz Londona docii GTF.

Podrsku pruzaju resident DJevi Red Bull
Music Academy Team-a.

belgrade
design
nights
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Na ovoj revolucionamoj radionici legendarme Jafe
Gaon iz Izraela ce biti prikazan doku- mentarni
film “Think Munari - Think Design”, pracen
predavanjem i upoznavanjem ucesnika sa
konceptom rada i metodo-logije cuvenog
italijanskog umetnika i krea- tivca - Bruna
Munarija, a zatim ¢e se odrZati dve radionice -
Jjedna za od- rasle| jedna za decu, kako bi se na
direktnom primeru pokazalo kako kreativnost
nastaje kao spontani nacin dedjeg razmislianja, i
kako je najproduktivnile treba negovatii kod odraslin.
Owu radionicu je podrZala Ambasada lzraela.

Dugan Paunovi¢, nas istaknuti medunarodni
dizajner koji radi u Italiji, &iji je brend
zastupljen u luksuznim radnjama u
Njujorku, Londonu i Tokiju, osim predavanja
na konferenciji posebno ¢e se predstaviti i
dvadesetini nasih modnih dizajnera na vrlo
ekskluzivnoj master-radionici. Tema ce biti
modni dizajn i kreiranje sopstvenog
uspesnog brenda na PAMETAN, svetski
nacin. Citav projekat omogucila je Nernacka
organizacija za tehni¢ku saradnju (GTZ).

Radionica SMART LIGHT obradice temu
dizajna osvetljenja u trznim centrima i
namenjena je inzenjerima, arhitektama,
dizajnerima, enterijeristima, preduzimacima
Tinvestitorima. Dizajn trZnih centara izrastao
je u jednu od najdinamicnijih sfera
arhitekture, a kvalitetno osvetljenje u ovim
projektima igra kljuénu ulogu.

Svetski superstar osvetljena iz Istanbula
Zeki Kadirbeyoglu, upoznace ucesnike
radionice sa novim trendovima u dizajnu
osvetljenja enterijera i eksterijera modernih
trznih centara.

Belgrade truly touched and moved me.
Itis difficult to describe feelings that
overflow me. Your desire to bring people
together, your dedication and commit-
ment to an idea, the need to look the
people in the eye, the inner beauty | have
encountered here, all s so sincere and
real. There are not many such places on
the planet. Please, invite me again!
Ross Lovegrove

(guest and lecturer at Belgrade Design Week
conference - April 2006)

SRE/WED 02/06/2010

MTV PARTY
BDW OPENING PARTY

SEVDAH BABY, BGD

RED BULL MUSIC ACADEMY TEAM
FUNKYZEIT WITH FAV. MIXTAPE
KIBISI, COPENHAGEN
RED BULL MUSIC ACADEMY TEAM

belgrade
design
conference
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IAA SERBIA PARTY
WORLD EXCLUSIVE DJ SET
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SIMON DE PURY, LONDON

RED BULL MUSIC ACADEMY TEAM

EBLYE PET/FRI 04/06/2010

SOUND & VISION PARTY
WORLD EXCLUSIVE DJ SET

GTF, LONDON

RED BULL MUSIC ACADEMY TEAM

CET/THU 03/06/2010
SMART STARS

Dusan rsm

t

jubilee BDW

Y

Aernoud Bourdrez n

Bl M“J
ML f
LT S iy
Ganid
PET/FRI 04/06/2010

SUB/SAT 05/06/2010

Lorenz Prommegger/x architekten ar

Ola Rune/
Claesson Koivisto Rune se

Seyhan Ozdemir/Autoban

Danilo Mandelli/Viabizzuno i

Laurent Fetis rr

12:30 - 13:00 PAUSE & PRESS CONFERENCE

Bjarke Ingels/BIG ok

Tobias Kohlhaas/Weiss-Heiten oe
12.30 - 1300 PAUSE & PRESS CONFERENCE
Werner Aisslinger oe

David Linderman/Hi-ReS! vk
12.30 - 13.00 PAUSE & PRESS CONFERENCE
Jaime Hayon uxkzes

Lars Holme Larsen/KILO ok

Andrew Stevens/
Graphic Thought Facility uk

Nika Zupanc s

Jacob van Rijs/MVRDV

15:30 - 16:00 PAUSE & PRESS CONFERENCE

SMART BRANDS

Simon de Pury/Phillips de Pury ux

Mario Nanni

15:30 - 16:00 PAUSE & PRESS CONFERENCE
SMART CULTURE

Mirko van den Winkel/Stylepark oe

Jens Martin Skibsted/Biomega ok

Galit Gaon/Design Museum Holon i

Burkhard Remmers/Wilkhahn oe

Arhan Kayar/Istanbul Design Week 1=

Gianluca Borgesi/Zanotta ir

COCKTAIL OF THE DAY

Dylan Griffith/MTV MILAN um

COCKTAIL OF THE DAY

SVE LOKACIJE | PRIJAVE NA:
WWW.BELGRADEDESIGNWEEK.COM

Marti Guixé es

15:30 - 16:00 PAUSE & PRESS CONFERENCE
SMART CITY
10 most important projects
that changed the face of
Belgrade in 2009-2010

Legendarni glamur BDW-a stvara i prateci program DESIGN PREMIERS

svako vece od 20 - 23h, kao $to su svecana otvaran|
poput predstavljanja 50 najboljih radova konkursa “0zivi plastiku®- Banca
Intesa, filmske premijere, VIP vecere, prijemi u ambasadama, galerijama i
muzejima, te najvazniji dogadaj kojim se zatvara Beogradska nedelja dizaj
Beogradski Grand Prix Dizajna u novorn hotelu Belgrade Art Hotel, koji se
svecano otvara upravo za vreme BDW-a. Od “black tie” prijema, preko

belgrade
design
premiers

vernisazii

ozbe,

koktela i veCera u opustenoj atmosferi tokom koje su Peter Saville and Luigi

Coll;

i otkrili umetnost pripremanja mudl

ice, do godisnje Pecha Kucha

Noci i prikazivanja najboljeg filma sa Venecijanskoj Bijenala - BDW dizajn

Premijere imaju sve, uklj

uci predstravijanje novih kolekcija u gradskim

showroomovima kao $to su Ormolu, Eglo, Bang & Olufsen, AquaBoutique,

ZBlNEl SUB/SAT 05/06/20

BDW CLOSING PARTY
WORLD EXCLUSIVE DJ SET

SURPRISE ACT

RED BULL MUSIC ACADEMY TEAM

Rubicer, Beofabrilor, Sisterlogic, Kare, Jasen...

L




A. Belgrade Design Week 2010
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the corporate az‘masp/yere that so afz‘en pervades other such events.

The energy, optimism and warmth of Jovan and his team flows

through every event — letures, workshops, meals &S drinks alike!

I've never been good at sitting in a dark lecture hall for more z‘/mn'

crazy at times, but at BDW everybody seems happy to go with

The Uity of Belgrade should be very proud of this gem." I’ /

DYLAN GRIFFITH, MTV MILAN '
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1. The Chemistry of Belgrade Design Week

Founded in 2003, as a true rarity in the world of
festivals - as a non-profit NGO, BELGRADE DESIGN
WEEK is the fir§t festival of creative industries and
modern business in Serbia and the South East
European region, covering an area home to more
than 100 million people from Milan to I§tanbul.

For six years now, BELGRADE DESIGN WEEK has
successfully forged intercultural and business
connections between the global design scene,
the regional creative industries and the city of
Belgrade. BDW reinvents with its concept the
tradition of grand international festivals of
culture such as Bitef, Fest and Bemus in Belgrade,
within a new contemporary context of design.
Filling the gap of the missing presentation of the
creative industries in South East Europe, BDW

is adding for the first time ever Serbia onto the
global design map, while demonstrating a clearly
international and cosmopolitan philosophy.

We firmly believe that design today is much
more than jut a tool for the achievement

of profits and economic success. We see it

as a carefully crafted methodology for the
introdu&ion and realization of new ideas to our
own society.

It is in pursuit of this goal that BELGRADE DESIGN
WEEK, despite the situation in which in Serbia
and the region there is practically no "design
industry" that would justify organizing a serious
fair, accomplishes its mission by gathering global
leaders in the fields of architeture, design,
branding, advertising, culture, publishing, media
and communication once a year in Belgrade at
its famous international conference, followed by
satellite programs such as creative workshops,
master-classes, exhibitions and promotions.

Apart from the massive pro-European audience
of the highest quality, composed of opinion
makers and creative leaders of the whole region,
what makes BELGRADE DESIGN WEEK and our

16 DIZAJN PARK The Belgrade Design Week Magazine

creative conference so special and different is
most of all the impressive participants li§t, which
constantly grows and each year involves more
and more global leaders of the creative industries.
The li§t of eSteemed participants of BELGRADE
DESIGN WEEK in the pa$t five years, lecturers at
our conference, includes more than 150 leading
creatives, artits, architects, designers, branding
and advertising experts, curators, publishers,
entrepreneurs, critics, in one word - the greate§t
creative minds of the 21" century!

Some of the world's superstars who were
speakers at BELGRADE DESIGN WEEK are

Ross Lovegrove, Konstantin Greic, Daniel
Libeskind, Karim Rashid, Peter Saville, Luigi
Collani, Patrizia Urquiola, Droog Design,
Askan Mergenthaler of Herzog&Meuron,
Juergen H. Mayer, Tony Chambers, Marcus
Fairs, Kon§tantin Grcic, Patrizia Moroso, Shin
Azumi, Paola Antonelli, Eugenio Perazza

of Magis, Patrizia Moroso, Hella Jongerius,
Gaetano Pesce, Ora Ito...

To moét of them the participation at BELGRADE
DESIGN WEEK was in the same time their very
first visit to Belgrade, Serbia and the whole
region, but also a unique chance for the local
and regional creatives and professionals to get
introduced to their work and ideas live from the
fir§t row.

During the fifth, jubilee BELGRADE DESIGN
WEEK, Belgrade once again became the global
capital of creative ideas and host to the most
impressive participants li§t ever, for a brief, but
intensive week.

Bjarke Ingels, Jaime Hayon, Mario Nanni,
Marti Guixe, David Linderman of Hi-ReS!,
Nika Zupanc and Jacob van Rijs of MVRDV were
juét seven of the twenty-seven brilliant new top
speakers who shared their knowledge, experience
and ideas with our passionate audience. >>>

Issue #0 Summer 2010

"BELGRADE DESIGN WEEK is really good. We were extremely well looked after, and

the conference was dynamic, interesting and different. Ihe food and the parties

were also very memorable! Thanks for inviting us, we had an excellent time."

NATALIE HUNTER - AIRSIDE, BDW 2009
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festival I have ever attended; I needed a week to recover.
Truly an intense creative experience - bring the pain!’

FRED DEAKIN - AIRSIDE/LEMON JELLY, BDW 2009




And a word about BDW's delegates: just as those
Red Star football fans, known for ferociously
firing up their club but in the same time

gentlemanly applauding to gueéts' excellence,
BDW delegates are famous by word of mouth in
the world of design for being true connoisseurs
and in the same time childishly emotional,
sincere and supportive towards those whose work
they appreciate.

The importance of BELGRADE DESIGN WEEK is
recognized by many world-leading opinion-
makers and media in the fields of design and
creative industries, which results in the fac that
BELGRADE DESIGN WEEK each year generates
international media value of more than 5 million
EUR, combining the word «<BELGRADE» with
keywords like «DESIGN, PROGRESS, INNOVATION,
KNOWLEDGE, FUTURE, QUALITY...» in global

and local reviews. Belgrade is a city of great
festival culture, but also of equally grand

festival expectations, nurtured in the golden

age of socialism. So we at BDW try to provide

the framework only, the inspiration, and let
everything flow from thereon as organic, as
spontaneous as possible. Perhaps this really marks
the key difference between us and other important

global festivals.

18 DIZAJN PARK The Belgrade Design Week Magazine

Namely, after leaving behind all logistical,

technical, financial and similar aspeéts, the

whole know-how revolves around the CHEMISTRY

of the festival — taking care of the question «Is
everyone getting the proverbial buzz from the
excitement at BDW or not?»...

Like with a good movie: expensive effects,
animation or camera trickery $tay in the shadow
of that special feeling weather you follow a film
BREATHLESS from beginning to end, swallowing
scene after scene as soon as the lights go off.

For this accomplishemnt, only one thing bares
responsibility: the good old §tory and the
maftercraft of the §tory's guide - the direttor.

That's more or less the situation with Bpw:
something inexplicable happens each year,

and then the whole world talks again with
excitement about Belgrade and the experiences
of its Design Week.

Jovan Jelovac,

Curator and Founder of BDW, is branding
expert and Creative Dire&tor of pan-European
network trans:ea§t*brand architeéts

Issue #0 Summer 2010
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"Dear design friends, Belgrade is engraved in my beart’ -~

in many ways. Fir§t of all - the people. So open andff

please invite me again!”

\ IE LUIGI COLLANI, BDW 2006 .‘.r
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2. BDW 2010 - SMART?

Never before did Belgrade have so many events
in the fields of architeture, design and creative
indugtries! This new energy undoubtedly means
one thing - the five year effort by BELGRADE
DESIGN WEEK to waken the feeling for the
importance of creative industries in “modern
knowledge societies” is finally yielding higher
intere$t and demand for new knowledge.

We call that - sMART?!

SMART? Platform

BDW serves as a SMART platform for knowledge
and exchange for global thinkers, creative talent,
patrons, artists, entrepreneurs, investors, media,
decision and opinion makers. It exists to conne&
the creative industries and the world of business
without bias, and allow Belgrade to fulfill its
regional creative potential.

Very much like its famous 70's festivals, Belgrade
today is appropriating a fe§tival in the widest
possible field of design, unique for gathering
leading international creatives and giving them
roles of educators, with a somewhat lesser, but
§till important emphasize on producers and
manufacturers. A festival that at the same time
aims to create a quality space for emergence of
SMART production in Serbia and South East
Europe, worthy of its name.

The exclusive message of BELGRADE DESIGN
WEEK to those who work in real businesses and
with real responsibilities towards their societies,
«to pause and reflect on their practice»,

renders this festival a sMART and unique
workshop of ideas, concepts, contemplations
and inspirations. BDW is a unique opportunity
in South East Europe to decisively influence
the development of a whole new generation of
experts in areas of creation, communication and
business, inspiring them to new partnerships,
inve§tments and developments.

20 DIZAJN PARK The Belgrade Design Week Magazine

SMART? ISSUES ADDRESSED:
Braindrain

BDW nurtures conditions for growth of sMART
jobs that require science and education, which

is one of the priorities of the national §trategy of
the Serbian Government, as well as of all other
SMART countries effected by the crisis.

Impulse to Business

BDW is showcasing sectors of the creative
industry which are crucial for developing of

not trade only, but SMART business §tart-ups,
prodution and export as well, creating a wealth
of new jobs.

Permanent Education

BDW is the only conference in the SEE region
which teaches individuals, government and
businesses how to adapt to fast changes in
today’s global economy, through concrete SMART
examples showcased by world famous creatives,
brands and companies.

European Values

The fine$t global cultural institutions and embassies
in Serbia kindly support lectures by their countries’
leading representatives at Bpw, fullfilling the
SMART mission of promoting European values for
the benefit of Serba and the entire region.

BDW today is the only multidisciplinary
educational fe§tival of this magnitude in Serbia
and the entire sEE region, amidst a plentitude of
entertainment content, at which representatives
of the creative indu$try who generate real
changes in the global economy today, explain
how a competitive, SMART society is being

developed.

And not ju$t any experts, mind you, but

THE GREATEST CREATIVE MINDS OF THE 21%
CENTURY, who eagerly await that unique BDW
audience feedback!

Issue #0 Summer 2010

"BELGRADE DESIGN WEEK was full of amazing energy, with thousands o

people coming from all the neighboring countries. We engaged in great

lettures, shows, parties, and intensive discourse about the renewal and new

: ai’sign enlightenment of Belgrade. It was the catalyst for design, branding, .

and change in Serbia. Design in Serbia took off and became a public subjet.”

KARIM RASHID, BDW 2006 S




3. BDW Festival Segments

MONDAY

c 1. BDW Conference
O 2 DesignLabs
O s DesignPremieres
° 4. DesigNights

WEDNESDAY

TUESDAY

belgrade
design
lab

o

DesignLab - Workshops and Masterclasses
by leading global professionals

50-100 attendants per LAB,

entry by portfolio and CV

Approx. 500-1000 ppl.
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THURSDAY

(0

a Y

\ Approx. 1000 ppl/day J
DesignPremieres - the 7-days city-wide belgrade
design

satellite program, with openings, movies,

premieres, vernissages, cockiails

|

100-300 guests per reception
Approx. 3-4000 ppl.

SATURDAY
FRIDAY

belgrade
design

conference

b4 A

The world famous 3-day conference,
with 30 international star-speakers
300 - 500 delegates per lecture

Ppremieres

b4 0

DesigNights - each night another world class g;%;‘lde :
live-act performing "designed music", receptions RTINS

500 - 1000 guests per party
Approx. 3-4000 ppl.

Issue #0 Summer 2010
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4. BDW Target Audience

BDW offers a great number of information,
§trategic insights and thoughts on key business
decisions of a modern organization. Therefore,

the festival is especially attended by:

* Professionals in creative industries

Lea Stankovié
(24}, advertising

exscutive
ol

* Executives I

A
* Presidents and owners of companies in all sizes . ekl
I é g |

* Municipal and regional managers

Zivkov (38),
human
resouUrces
director

Ia Paviow ln_l"’ 5 ‘

arhitelkta

* State administration

street fashion
LETNJE
NOCI

Ko je i Sta nosio
na ZURCI [44
IH'UI:’HH TN '(H.FI!’JJ,?

* Independent design and marketing specialists u okviru fﬁ’!’rfuffﬁf{

DESIGN llﬂfﬂﬁ

* Marketing experts

*Brand managers

* PR and communications specialits
* Business consultants

* Advertising, branding and design agencies

and professionals

Jdatic (25),
H:ltkluju

*Media and entertainment industry

* Managers in culture;

* Architects and urban planners;

* Students of architeture, business, economy,
design, branding, marketing, advertising,

media and communication, cultural and
arts management...

* ...as well as over 150 accredited journali§ts >>>

Loy nnl..

lJ a Holar _*(25),
i Mar 'jr“ " arhitektia
ti dizajner Bimid (24),
arhitektn

Aleksandra
Gvo novid
(147, frizerka
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BDW Brand Strategy
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Target Audience 1
Creative Professionals

Leading Creative
Event in SEE

Creative Industry
Stakeholders

Edutainment Gripping Creative

Experience

Quantum Leap in
Professional Development

The Greatest Creative Minds
of the 21* Century

DIZAJN PARK The Belgrade Design Week Magazine

Target Audience 2
General Public

Design Fans
and Lovers

Best Up-To-Date Design
Information/Infotainment

To Become a
Design Connoisseur

Issue #0 Summer 2010

WHAT IS THE PARTNERS' MAIN BENEFIT FROM PARTNERSHIP

WITH BDW?

Two diametrically opposite, and yet equally crucial artifalts for brand development,
promotion and reputation of your eSteemed company - REACH and IMAGE.

BDW is unique in providing you with both amazing REACH and aspirational
IMAGE at the same time — usually events are EITHER reputation- OR popularity-
driven — a successful combination is rare:

First, REACH - the precisely calculable range
and placement of your message according to
all §tandard exposition criteria of your brand —
media, visitors, target audience, etc.

In 2009 BDW has achieved a record in media
value, worth more than 6 million EUR.

BDW 2009 had nearly 30.000 visitors thanks

to DESIGNPARK, and routinely 10.000 visitors in
2010 without the own exhibition space program,
as well as several million consumers of printed,
web and TV reportages, and advertisements in
all sort of media.

All reports and interviews made during BDW
are being published and shown through the
whole year by Serbian and SEE regional media,
while hundreds of thousands viewers watch the
BDW TV CHRONICLE each evening on national
television.

Issue #0 Summer 2010
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Second, IMAGE - enormous regional

and global prestige and reputation, by

being connected to key words such as
DESIGN, KNOWLEDGE, PROGRESS,
INNOVATION, FUTURE: BELGRADE
DESIGN WEEK.

No other event in the whole region of nearly
100 million people (ex Yugoslavia and all
surrounding countries) is that much and §trongly

linked to the image of DESIGN.

In the entire region, only BDW has a 5 years
long tradition and it has been chosen as one
of the top 10 globally most important creative
conferences by world leading authorities.

BDW established cooperation with almost all
relevant world festivals, media and authors in
the fields of architecture, design, advertising,
media and publishing. The evident result of

this cooperation is probably the world’s moét
exceptional line-up of speakers comparing to any
other creative conference.

The Belgrade Design Week Magazine 27



5. BDW 2010 Media Impressions

"..The Serbian capital Belgrade was briefly the centre of the European
design scene last week as it hoSted the fifth annual BELGRADE DESIGN
WEEK (BDW). Three days of talks and presentations from leading
architetts and designers drew an enthusiastic crowd of locals and
international observers, including icon magazine... But often the best
part of this kind of conference is the treats that come as a surprise. Dutch
intellectual property lawyer Aernoud Bourdrez, for instance, proved
electric on the subjelt of conflict resolution in the creative industries.
Simon de Pury of auttion house Phillips de Pury gave an interesting
overview of the market for limited-edition design on Thursday and
then astonished nearly everyone by Dfing in the Magacin nightclub the
Sfollowing night...""... Ihe real selling point of Belgrade’s design week is
its amazing spirit..."

William Wiles, ICON Magazine, UK

... 1oday is the final day of BELGRADE DESIGN WEEK and the fatt that 1
haven't blogged about it yet (I've been here since Wednesday) is a credit
both to the busy schedule of the seminars and after hours, exhibitions
and events and also to the warm hospitality of the festival's host Jovan

Jelovac and his team...”

Gavin Lucas, CREATIVE REVIEW, UK
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"...Jaime Hayon was judged the best performer among those who
followed on the Stage of the BELGRADE DESIGN WEEK, during three
intense, really amusing days of conferences. He was awarded the prize,

a pair of shoes, among the shouts and the wild dancing of the Magazine
club, in one of the nights when the designers festival moved, en masse,

in the inflamed atmosphere of the Serbian capital... A definitely peculiar
kermesse, under the sign of informality and irony, a §tring of days
devised for generating meetings between designers and those revolving
round their world, who make it turn, who portray it. The event, §tarted
in 2005, and accomplished, this year too, with great energy (and with
the help from many private companies) is congenial to many Stars of the
moment, from Ross Lovegrove to Konstatin Grcic and deserves being
attended and supported...”

Valentina Ciufh, ABITARE, IT

... Belgrade is growing, invigorating, and beautiful. A city with creative
and enthusiastic people. In early June architefure and design enthusiasts
got together for BELGRADE DESIGN WEEK. During an intensive three days,
creative minds from different industries showcased their work, gave talks

and presentations, sparked dialogue and debates..."
Nancy Jehmlich, STYLEPARK, DE
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6. Partnership Models

BELGRADE DESIGN WEEK 2010 has went beyond
the usual sponsorship packages (silver, platinum
Statuses and other ditant relationships) and

created genuine partnership relations, as analyzed :

in this report. Our "Post Report - Partners
Exposure", offers a detailed overview of the
festival program precisely related to the exposure
of this years' partners.

This serves two purposes: Primarily to laser sharp
showcase our partners' exposure at BDW 2010,
and secondly to show our partners an overview
of all benefits and privileges that result from a
partnership with BDW.

We list here the basic partnership models
realized during BDW 2010. Each of our offers

contains a common red thread: A unique and true
partnership relationship, with a lot of involvement :

in the festival program, that can not be easily
copied by any next sponsor or event in town...

This unique approach also ensures that our
partner's affiliation with BDW values is, beyond
the logo, intensively linked to impressions like
design, progress, innovation, Belgrade, world-
class, superstars, future, culture, experience,

education, creativity, networking, professionalism, *

passion, energy, modern, change, speed,
collaboration, European, information, socialy-
responsible, legacy, popular, Serbia, South
East Europe, gripping, exiting, international,
su§tainable, ecological, SMART...

In fa&, smMART squared!

Having said that, we are aware that we can be

better and that we shall try even harder to improve :

the partner's exposure at BDW in every single
aspect. We sincerely hope that we will have the
opportunity to prove that.

BDW Partnership models:

1

. General partners

Principal Partner
Institutional Patronages

2. Program Partners

Idea Partners

Partner of 100% Serbia
Partner of a conference day
Partner of a Smart Lab project
Partner of DesignPremieres
Partner of DesigNights

Design Grand Prix Award
Special event Partner

BDW TV Chronicles Partner
BDW Livingroom Partner
Lecturers’ Patronage
Exhibitions Patronage
Interview Chair Partner

BDW Publishing Partners (Web,
Book, Film, Report)

Creative Thursdays Partner

3. Logistical Partners

Carrier Partner

City Break Partner

City Guide Partner

Video Partner

Web Partner

Printing Partners
Transportation Partner
Accommodation Partner
VIP dinner Partner
Location Partner

Catering Partner

Design Lounge Partner
Technical equipment Partner
Opening Ceremony Partner

4.CSR Partners

Smart Students Partner

5. Media Partners

Key Media Partners

BDW partners with six basic support categories:
2. Logistical Partners

3. Exposure Partners - Business and Institutions
4. Business Grants Partners

5. Foreign and Domestic Cultural and Government

Institutions
6. Institutional Grants Partners

"Imagination and creativity are some of the fundamental values of Banca Intesa, but also

of any other business entity which thinks ahead. We support BELGRADE DESIGN WEEK as it

and push the borders, year after year. Thank you for this abundance of inspiration!’

MAJA KOLAR, MARKETING AND COMMUNICATION DIRECTOR,

BANCA INTESA, SERBIA

- International and Local Media Partners
>>> Issue #0 Summer 2010

Filip Mari¢, BDW Marketing
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Partners of BDW 2010 were exposed in the main communication channels of BDW 2010:
BDW 2010 web portal, BDW 2010 conference brochure, BDW 2010 TV chronicle,
BDW 2010 movie, BDW 2010 book, BDW 2010 location branding

Example

Institutional Patronage

mm

Partner of one Smart® Conference day

BANCA INTESA

Partner of the Smart Lab project

B 5o reETibe
Koninkrijlc der Mederlanden

Exposition

. Special §tatus of the patron of BDW 2010.
¢ - Placement of the logotype in the official program of

BDW 2010 with patron $tatus, in BDW 2010
brochure, in the BDW 2010 ad and on the oscar wall.

: - VIP Dinner invitations

- Placement of the Banca Intesa exhibition inside of the

BDW 2010 location

: - Complete organization of cocktail party inside of the

BDW 2010 location at the end of conference day

- Complete organization of cocktail party inside of the

BDW 2010 location at the end of the conference day

P Party in the location of the BDW 2010 DizajNights
. - Special video articles about Banca Intesa cocktail

party and exhibition, and exclusive broadcast of the
interview with representative of Banca Intesa in
BDW 2010 TV chronicle

i+ Broadcast of special video in the pauses between

speakers during the conference

: - Joint press conference announcing BDW 2010

partners

- 1/1 ad, article about the exhibition and article about

the party in BDW 2010 brochure

: - Placement of the logotype in the official program

of BDW 2010 as the official bank and as
partner of the day, in BDW 2010 brochure on the
second conference day page and on the oscar wall

: - Banca Intesa banner placed on home page of the

BDW 2010 web portal

: - Branding inside of BDW Opening location
: - Branding inside of the BDW Smart Labs location

: - VIP Dinner invitations

. - Opening speech of representative of the partner at

the workshop

E Complete organisation of cocktail party inside of the BDW 2010

Smart Lab location

¢ - Placement of the logotype in special poster of the workshop

and on the oscar wall

P Mentioning in every article about workshop in BDW

TV chronicle, BDW 2010 brochure, BDW 2010 web portal,
BDW 2010 book, BDW 2010 movie

: - Banner placed on Smart Lab page on the BDW 2010 web portal
- Branding inside of the BDW Smart Labs location
i - VIP Dinner invitations

Example

Participant of DesignPremiers

ORMOLU

Exposition

- 2-hour time slot in the DesignPremieres program

. Design and production of the universal invitation for

DesignPremieres program

- Design and produétion of the special invitation for

Ormolu cocktail

- Special video articles about Ormolu cocktail party, and

exclusive broadcast of the interview with representative
of Rubelli (brand represented by Ormolu) in BDW 2010
TV chronicle

- Mentioning of the cocktail party in various articles about

BDW in specialized magazines and newspapers

- Article about the partner in BDW 2010 brochure
¢ - Article about the partner at BDW 2010 web portal
- VIP Dinner invitations

Partner of DizajNights

Inspiring Excellence
in Communications
Worldwide™

- Special party organized within BDW DizajNights program
¢ - Exclusive DJ set and complete music program organized by

BDW 2010

- Design and production of the special invitation for IAA party

s Special video articles about IAA party in BDW 2010 T'V chronicle
i - Branding of the party location

: - Mentioning of the party in various articles about BDW

magazines and newspapers

: - Article about the party in BDW 2010 brochure
: - Article about the party at BDW 2010 web portal

Partner of the Smart Students project

Cettety

BDW City Break Partner

Glob M
Tours

etropoliten

sa City Center

- Mentioning of the project and its partners in various

articles about BDW magazines and newspapers

i - Article about the project in BDW 2010 brochure
i - Article about the project at BDW 2010 web portal

- Mentioning of the proje¢t and its partner in various

articles about BDW magazines and newspapers

: - Article about the project at BDW 2010 web portal

Lecturers' Patronage - Idea Partner

gtz

COOPERATION
REPUBLIC
OF sERBIA

FEDERALREPUBLIC

¢ - Broadcast of special video in the pauses between

speakers during the conference

¢ - Broadcat of special video during the presentation of

patronized leCturers

- Special video announcing interview with patronized le¢turers

and logo broadcasting during the interview

: - Placement of the logotype on the oscar wall
- Placement of the logotype in the article about patronized leGturers
¢ - Samples placement in the BDW 2010 conference location

VIP dinner invitations



7. BDW 2010 Partners / Thanx?

BDW POKROVITELJ / BDW PATRONAGE

Patronage % Patronage q ol Patronage

~l —— L “
City of Belgrade d Municipality of i E % Touristic é‘i%gg%}ima
ﬂmg Stari Grad —. Organization -~
crari T of Belgrade

BDW PARTNERI / BDW PARTNERS

TIBANCAINTESA — B.A  Osmart gtz

T @@ BRITISH YEARSIN [P
% Fomirkriik der Keilerlinden .QCOUNCIL‘7O SERBIA

KUNST >

Danish Arts Agency

T ey —
§ M R e AVALA
S, A Inspiring Excellence
'MUSIC TELEVISION® in Communications

Worldwide™
GDm oy oI
BDW PODRSKA / BDW SUPPORT

.
ap @ ER B cmn  HEEE

EMBASSY OF DENMARK

Hapoana 6anka Cpbuje CPBIE

EMBASSY OF SWEDEN

- merpe
. ww
Ministarstvo ekonomije i regionalnog razvoja B SN

1ty

[P ——
D gl ket
B N v iy
—— austrijski kulturni forum"} e .«
WITE P —_— e
— e
i '
. Ty N
sTyLeparRk Teimo . mfd i bells
Autoban

Viahizzono ZK|D) zanotta \vilkhahn RHILLIRS

NATUZZ = i)
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BDW HOSPITALITY

Bak Baac [k sosaic

e SSEIL 70 WM Finfostud Cee oty

danube /!

BDW PARTNERI PREMIJERE / BDW VERNISAGES PARTNERS

ME&E&“"@“& EIS@E&{D BANG & OLUFSEN J
EGLO
sassn ORMOLU GTF  ssait 70%e  O3ONE

BDW NIGHTS

PHILLIPS QT [1/BANCAINTESA

[ ]

3
Do canemn [N 2. maenein BL W
~

INTERNATIONAL MEDIA PARTNERS / INTERNACIONALNI MEDIJSKI PARTNERI

o : AT
d%Eéﬁ 2%— [ I(IAk.RU

LOCAL MEDIA PARTNERS / DOMACI MEDIJSKI PARTNERI

AV;\TA m m @ @i:;u.‘g_ !; EI‘K Ib l% ﬁ

CRostorR  casaviva [ Biznis | arhitskton Wg% G

,,,,,,,,
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8. BDW 2010 Location - Atelje 212

The locatio:
Atelje 212,

writers, and m
avant-garde dra
Eastern Europe

When he became manager of the Atelje, the famous diretor and architect Bojan Stupica des
and prepared plans for the constrution of the new theatre building, at its current addre%?.:-l
the new building was opened. The rotating §tage mechanism was built afterwgﬁand't

be removed in the summer.

$11992. "

1

Aug

e S | -

L
1
i |
|

W
ey ol
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se stage the performance "Waiting for Godot" by Samuel Beckett w

The pu€sent appearance of the building results from the renovation §tarted in 1988 and it represeffit
thejoifit work of Ranko Radovi¢ [nd Radivoje Dinulovié. The renovated theatre was reopened o l

-# 71 1 |

et ould

== ’

i

q—
*
Issue #0 Summer 2010

Issue #0 Summer 2010

Location:

Atelje 212, Svetogorska 21

DIZAJN PARK The Belgrade Design Week Magazine
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Inspired by modern Italian design, hotel BAH repres
exclusive and vibrant district of Belgrade, on Knez

n oasis located in the most :

ith 55 uniqely desi 2

rooms and suites, a bar, restaurant, 2 board rooms an Beograd Art Hotel meets a
specific needs of modern urban life gnﬁess people. e - T

The hotel provides its guests a chance tmwof Serbia's capital.

[

The proximity of Kalemegdan fortress and other historical heritage locations, restaurants, cafes
and ?ﬁgﬁt clubs is offering BAH's gue$ts many options to render their §tay unforgettable. The hotel
location is a perfect choice, no matter what your cause of visiting Belgrade is.

In it's opening days the hotel was honoured to accommodate the eminent superstars of global design
- the leCturers, media and guests of BELGRADE DEsIGN WEEK 2010. Now we would like to invite all of
you reading this to visit this new and unique spot in Belgrade!
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4
10. BDW 2010 dizajnLounge by Zaplet

SAMNLET

Zaplet represents a unique combination of what Serbia never had before: tasty and carefully prepared
national specialities, an ecletic wine card, modern interiors, and a selected music playlist as an
important experience segment.

The permanent flirt with Belgrade's art scene always brings freshness in the visual identity of the
reStaurant , in form of a massive billboard showing works of numerous young Serbian artists, design

menus etc...
ade Design Week Magazine Issue #o Summer 2010 DIZAJN PARK The Belgrade Design Week Magazine 41



11. BDW 2010 Travel & Accommodation  G'ob Metropoliten

Belgrade City Break

Thursday
Arrival to Belgrade. Assi§tance at the airport.
Transfer to the hotel. Accommodation.

Friday

After breakfa$t in the hotel, the regular
panoramic sightseeing tour of Belgrade with
photo §top. Duration of 3 hours. Pick up in
front of the hotel. There is also the possibility
of optional tours in Belgrade or free time for
shopping, visiting museums, galleries etc.

Saturday

Breakfa$t in the hotel. Free day for exploring the
city or excursions.

Optional excursions, attached.

Free time in the afternoon.

Sunday
Transfer to the airport.
Accommodation | Double Single Room
Room Sppl.
Hostel 240 66
3* Hotel 295 120
4* Hotel 320 150
4* Hotel Prestige | 310 145
Rates in EUR per person

(minimum 2 person)
Taxes are included in the price.
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Tours
Lufthansa City Center

The price includes:

Transfers from/ to the hotel;

3 nights BB in double room;

Regular panoramic sightseeing tour with an
English speaking guide;

Entry to the ,BELGRADE DESIGN WEEK"

Rakia Bar Tour — hitory and §tory of making
the traditional drink rakija with tasting of
different sorts of rakija;

Dinner in Skadarlija;

Glob Metropoliten Tours welcome gift, a map
of Belgrade included;

Notincluded:
Air ticket / Personal expanses / Additional night
supplement in double room:

Note:

The possibility of air ticket purchase in Glob
Metropoliten Tours:

Issue #0 Summer 2010

Belgrade truly touched and moved me. It is difficult to
describe feelings that overflow me. Your desire to bring
people together, your dedication and commitment to an
idea, the need to look the people in the eye, the inner
beauty | have encountered here, all is so sincere and real.
There are not many such places on the planet.

Please, invite me again!

Ross Lovegrove

(guest and lecturer at Belgrade Design Week
conference - April 2006)

The participants list is impressive!
Belgrade Design Week is the best professional
event | ever participated in. But to me it also has
emotional significance. | am in Belgrade again,
twenty years later. | was not sure what to
expect but | encountered a fantastic atmosphere
and amazing people. | have a feeling | have old
friends here.
Konstantin Gréic
(guest and lecturer at Belgrade Design Week
conference - Modern?, May 2008)
’ m

"Belgrade is a city of great festival culture, but also of equally grand festival expectations, nurtured
in the golden age of socialism. Belgrade Design Week is trying to provide the framework, the inspiration
only, and let everything flow from thereon as organic, as spontaneous as possible. Namely, after
leaving behind all logistical, technical, financial and similar aspects, the whole know-how revolves
around the CHEMISTRY of the festival - is everyone getting the proverbial buzz from the excitement
at BDW or not... Like with a good movie: expensive effects, animation or camera stay in the shadow
of the that special feeling weather you follow a film BREATHLESS from beginning to end, swallowing
scene after scene as soon as the lights go off. For this feat only the STORY bares responsibility; the good
old story and the mastercraft of the story’s guide - the director. That's more or less the situation with
BDW: something inexplicable happens each year, and then the whole world talks again with excitement
about Belgrade and the festivities of Belgrade Design Week."

Belgrade Design Week is fantastic! It is a conference
with a great international reputation. | have heard
so many friends, professionals and peers who said
it was one of the best conferences in the world,
and something you must do! So, | had no doubts in
saying yes when Jovan asked me to do it 6 months
ago. Belgrade Design Week is different, it's a bit crazy,
and the special passion and the energy is what makes
it really good!
Tony Chambers/Wallpaper
(guest and lecturer at Belgrade Design Week conference -
Speed?, May 2009)

Jovan Jelovac,
founder and creative director of Belgrade Design Week

WWW.BELGRADEDESIGNWEEK.COM
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12. 2010 Key Local Media Partners

BDW TV Chronicle Partner
AVAIL A

BDW Key Daily Newspaper Partner

Buici 2k

BDW Key Web Partner

BDW Key Magazine Partner
C .|. Prva zvezda svetskog
I 9 dlzajna gost Beoglada

Magazine

BDW Key Blog Partner

Designed®irs

BDW Nights Partner
b
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Zavrsena peta Beogradska nedelja dizajna

Kreativnost na delu

Poslednjeq dana
predstovlieni su najuspesniji
dizajneri kaji su obelezil
proteklu godinu i dali svoj
doprinos kreafivnoj
industriji B&n-gmdn

SO SUR D

Fria Py iihiloa ishita
Wrnfl (RAT) it o

.l
grada lalms 43
alcljon o svepediingl o
rand Pric o waflsig

dusga
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13. Smart Students Partners

It is very important to emphasize that, thanks to the generosity of 6 Serbian companies, 60 of the best
§tudents from various Serbian universities received the donation to attend the entire conference. They
were chosen with help of a special BDW support project by the major §tudents' information portal in
Serbia - Infostud. Those companies have shown great corporate and social responsibility towards our
society and those who will inherit this world.

In the name of the BDW team, THANK YOU!

"Mislim da su predavaci pre svega ispunili moja ocekivanja kada su u pitanju inspiracija i
kreativno§t i profesionalnost u svojoj oblasti.

Poito maoja interesovanja vise okupiraju graficki, ilustracija i web dizajn mislim da bi se program
maogao prosiriti malo vise kada su u pitanju te oblasti, kao i oblast animacije, koja je takode sama

po sebi kreativna."

Tamara Luki¢, student Fakulteta tehni¢kih nauka u Novom Sadu

"Ono sto sam videla na BDW-u uspelo je i da me zainteresuje, nasmeje, edukuje i pre svega,
inspirise. UZivanje je prisu§tvovati govorima koje drze ljudi sa svetske dizajn scene, a to to su sa
nama podelili svoje kreativne ideje i Zelje za promenom bila je cast.

Zelela bih da se zabvalim organizaciji BDW-a i Info§tud-u na ovoj fenomenalnoj prilici. Nadam
se da cemo se sreSti jos koji put.”

Anja Petrovi¢, tudent Sumarskog fakulteta u Beogradu

"BDW is a very special and very important event for Belgrade, a true celebration for designers! \

WS-~  @OGRITISH YEARSIN .
POSTA @@ COUNCIL ‘ 70 SERBIA ! pfos tUd This year, Atelje 212 was the place where world design, architelture and marketing masters

y 7 f00d5® !nspiring Exc.elle.nce
(Geatgyy danvise ==

knowledge. We are very grateful to organizers for this speftacular design show and we wish them to
organize an even better BDW next year." .

NIKOLA DRAGAS, POSTA SRBIJE
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B. Belgrade Design Week
Program

‘Thursday, June 3.

The fir§t day of the festival’s epicenter — the famous international creative conference, this year
themed sMaRT?! And to put it short - as our dear friends from the DESIGNED.Rs blog said:

"It was spectacular!" We succeed in what no one believed could had been done! In a year of
brutal economic crisis with almo$t no in§titutional support, we gathered the world’s greatest
creative minds of the 21% century in the small but hitorical building of the Atelje 212 theatre!

Unlike our gigantic enterprises of last years, when we converted iconic archite¢tural landmarks
of the City of Belgrade to uniquely designed BDW $tages - as such very often empty or
funtionally disused spaces of great hiStorical value that needed endless amounts of time,
energy and funding, but often lacking basic eletricity or running water, not even speaking of
Stage equipment - we settled for the rational choice. A theater with all the comforts (padded
seating for Christ's sake :) for producing a world-class show!
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So the setting this year was somewhat subdued and calm - not least because of

torrential rainshowers, unprecedented for June in Belgrade, brought to us probably by the
10-ish §trong Uk media gang - but this particuar theater was not chosen accidentally!

It was in fa& a perfectly planned coup to produce the jubilee

5™ BDW on an equaly legenda_t;Lpa_Lquej'_t-

Atelje 212 was namely the fir§t ever theater §tage in Eatern Europe to play western
avantgarde after wwiI - from Ionescu, Sartre to the famous Beckett's "Waiting for Godot
production. It was also the place where the fir§t world class festival in ex-Yugoslavia was
Staged, the legendary global theater festival BITEF, and we thought it was only appropriate
for BDW to walk in those footsteps!
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1.1 Smart? Conference:
First Day, Thursday 03.06.2010

Thursday, June 3.

On the day earher this mornrng and in two consecutive days o thrrty (30'”) leadrng

York I&anbul Am§’cerdam Stockholm LJuleana Hannover Vrenna Tel Aviv, Barcelona
Madrid, Frankfurt, Copenhagen Eindhoven, Berlin and Rotterdam. We all finished our
wake -up' double espressos and the heavenly mousse au chocolate cups Wltl‘l a &rawberry in the

Ms Mrrjana Bozrdarevrc who was the key partner helprng BDW ne§’cle in the AtelJe 212
theater, the prime venue in her municipality. Thank you for this support, Mirjana!

Speakers:
1. Dusan Paunovi¢ — Dusan / Italy 6. Jacob Van Rijs— MVRDV /
Netherlands, Supported by The
2. Ola Rune — Claesson Koivisto Netherlands Embassy
Rune / Sweden, Supported by
Embassy of Sweden 7. Simon de Pury — Philips de Pury
/UK
3. Laurent Fetis / France
8. Jens Martin Skibsted — Biomega /
4. Bjarke Ingels — BIG / Denmark, Denmark, Supported by Danish
Supported by Danish Arts Agency Arts Agency

5. Lars Holme Larsen — Kilo Design
/ Denmark, Supported by Danish
Arts Agency

KUNST > H o .
Koninkrijk der Nederlanden

EMBASSY OF DENMARK

Danish Arts Agency

EMBASSY OF SWEDEN
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will improve the living conditions for

individuals and for the society as a whole

BELGRADE DESIGN WEEK inspires fo such a

development by inviting speakers who are

identifying the challenges in society and who

are also offering creative solutions.

41z is therefore very important that we inform

carried out in the world, and BDW could be t[ g )‘
\ j

a forum for that and a forum where design

and suftainable development could be discussed."|

- v -
HELENE LARSSON, CULTURE . #

COUNSELLOR, EMBASSY OF e ‘
- &
SWEDEN IN BELGRADE, SERBIA \ _ u
% " B
- e
. cunisT > g % 4
a N .-___‘namsmtsAgency-_ ) ’ \ \
| ~= 1 Bjarke Ingels
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energizing experience. A very unorthodox &
charismatic host, harems of beautiful hostesses,
less beautiful speakers with their advantages

too (mainly the speaking part) and finally
some recognition of my talent as a DJ. {8

Biomega & KiBiSi colonized Belgrade for| W _
a brief moment. Actually, for the first time my A

&9 I were speaking at the same event — a seal
of grandeur I gather. Some day I want fo be

remembered as the Caliph of Belgrade - & the W
designer bicycle pioneer.”
JENS MARTIN SKIBSTED

BIOMEGA, DK

Ola Rune |

BBE ot

Jacob van de Rijs
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' speakers from the whole world and make them meet,

its youngest brand Smart was not accidently

; discuss, comment and expose their thought and quotes in a . - ; z‘bepartner of this year's BDW. The car that

’ 7
very deStressed manner in one of the most wonderful and i ¥ ) isa class for itself, charatterized as the car

that unites everything which is considered for

Thanks to BDW I met nice and passionate people f B T 112 a good design — has its own charalter, Stands
w . -
I love BELGRADE DESIGN WEEK" "

LAURENT FETIS, FR 1
b

L B

preserved town in Eastern Europe.

out of the mass and above all is unique — just

like BDW. Since the task of the designer is
visual communications of every kind or in

every segment of the society, I am convinced &

that smart represents this idea in a concrete
orm and therefore was the best representative
of auto industry in this year’s Belgrade Design
Week. Mercedes-Benz Serbia and Montenegro,

through the partnership with Belgrade Design pe
|

organizers which is to enable young people in

|| Serbia fo meet great world designers, learn i

Tom the beSt, and to together with their izz’o/x

- . find the answers on all quetions and fto find

P HILLIPS | unsT > 3 JI ' SR /beir own creative expression. We are glad that

ol

3 i

H

8

5

PURY & COMPANY 2
H

Danish Arts Agency

audience the creative expression of the a’engners

MILOVAN DEVIC,
. ] .

I
we were given the chance to present to Belgrade 1 F
ot

-
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Interview with Laurent Fetis
- Designed.rs Web Portal, Serbia
June 2010

You have §tarted early on while you were §till
in school. One of your fir§t commission works
was a logo for the Parisian radio §tation Radio
FG. At this time you have also decided to
switch from archite&ture to design. Why and
how did this happen?

While §tudying architecture I discovered quite
quickly that I was not very good for that and I
think I would have been a very bad architect if

I continued to do this, so I decided to switch to
something else. At the same time I was more
interested in objets and details. I did a kind of’
competition to go to an arts and crafts school "Art
Déco" in Paris and then I §tarted... I was already
doing §tuff before I was doing architeCture when 1
was younger. I was doing illu§trations for concert
posters by hand where I was living at the time.
Later at Art Déco I have learned to improve in

a more professional way and I did not lose my
in§tin¢t from the early years but it did become
more organized and professional.

So you felt more comfortable doing
graphic design?

'The thing is, I have always, despite this discipline
seen this as something a bit less important for art.
At a certain time while at Art Déco, I under§tood
the potential and that if I was already doing this,
it wasn't innocent. It was because this way of
working was permitting me to different kinds

of ators and different disciplines. If I was doing
graphic design I could work with an archite¢t
and do §tuff for him and in a certain way §ill be
involved in architecture. I could also work with

a product designer and change disciplines. I also
have the chance to meet different kinds of people
such as art dealers or ancient art colle¢tors that I
initially wouldn't have expected to meet. It's quite
fun meeting these kinds of different people.

So how do you feel your work has changed over
time, once you've chosen to put architeture
behind and go into design?

I have never really done architecture, I was just
Studying it. It wasn't really a job - I've been
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far into the §tudies but I haven't really done
anything connected to architecture.

What was the thing that really inspired you to
go into design?

At one point I think I was influenced by
English graphic design, and especially by the
work of ¢TF (Graphic Thought Facility) and
FUEL. It was a really particular generation of
English graphic designers that inspired me
because they were doing something that was
visually as §trong as art. It was not just art put
as an ornament, it was in itself a creation with
an intelligent approach.

How was the French scene when you §tarted out?
It is a little pretentious to say, but honestly from
what I remember it was horrible [laughter].

It was really, really horrible.

So was this a rebellious kind of thing where you
wanted to take things in your own hands?

I was absolutely not paying attention to the
French scene. I was more focused on what I

was $tarting to discover - like the approach of
American artits. We were working also with
designers in the same area during this period,
this was at the end of the go-ies - there were
artists like Paul McCarthy, Mike Kelley in
California.

I was really touched by their art and they were
also working with a super intere§ting designer
like Jeffrey Kelly. All this new wave from
California which is more conneéted to the
Cranbrook Academy. This influenced me a lot
and also the work of Martin Kippenberger who
also did books, as well as most of the English
scene, but also people I've met in France like
M/M. At this this point we were chatting a lot,
and I did an internship at their atélier in Paris.
It was quite cool to understand how to deal with
personal creation and business as well, because
if you want to continue you have to under§tand
the market and it's exactly the same for artists.
It took me some time to unders§tand that
everything is a bit like a business too, it's not so
innocent like it seems on the outside. When you
create something really special, your creation
isn't like business, but your aétivity is a bit like it.
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Did you manage to integrate this into your

own work and the French scene in general by
incorporating design and its commercial aspe{ts?
The commercial aspet in a certain way is the
initial deal. People come to you because they
want to sell something to other people, it's pretty
much for that. It's not for letting you having a
vision. You could say you have a vision and such,
but at the end, the final point is that everyone
wants to sell something.

During this year's BELGRADE DESIGN WEEK, there
has been alot of talk about the communication
and relationship with clients. You mentioned
you don't have much trouble with your clients,
or is this ju§t luck? Did you ever have to say no to
a client? What's your approach?

Concerning the clients, in fact the thing this

is that when I fir§t meet them and I get briefed
about the project I see when something will not
work. If they want me to do something that I'm
unable to do, they should work with somebody
else. For example, sometimes people come to me
wanting me to do exactly the same thing that

I've done for someone else, so I kindly explain
that it's impossible. I also know that if I do that
there is a possibility of them going to someone
else and ask them to rip-off the stuff I've done
because they absolutely need it and have no other
idea for something else. Generally, I'm lucky
because I explain to my clients what should be
done, especially because I also choose what I
want to work on. My job is also to drive the client
and explain to them what is better for them.
Sometimes when they ask me something that I
don't agree with, I ask them why they want it,

and then I have a better under§tanding of their
needs. Sometimes I have a client who comes to me
asking me to enlarge the text and then I ask them
whether they really want it bigger or more legible.
The same applies to color and equilibrium.

So generally you tend to find that golden
middle with your clients?

I'm not completely into that either because I'm
not trying to seduce the client or to make them
become my friends. In fact, sometimes it would
be better if I did that, but I'm really a bit tough
when it comes to that.
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You've also done alot of multimedia work.
Some of the §tuff you do ranges from poéters,
album cover design, book design and §trictly
commercial work for clients such as Toyota.
Do you see yourself going deeper into design or
moving more towards art dire&tion?

I love art direction more and more. The thing

that is super is that you don't have to produce
everything yourself. Art direGtion in a certain way
is also a very §trong creation. It's about choosing
the right person to do the right thing. I'm lucky

to do it more, but I think I'm not doing it enough.
I would love to do it more and it could be better
because I'm becoming lazier and lazier [laughter].

Does this mean that you're going to Stop
§trictly designing?

No, I'm not going to §top. I can't Stop working

- I always have ideas and I always want to do
something. Even discussions with friends turn
into projects, hence I always have something "sur
le feu" (on the back-burner) as we say in French...
I have no special desire to change. I have been
called to do film titles and I'm okay with doing
that, as well as many other different projeéts.
The only difficulty is to find the time to do them
well. In this way art direction is good for that
because you do a projet and count on people

to do different parts while contributing to the
overall quality of the final product. I love this
total control [laughter]. When you're involved
in art diretion, you don't have to deal with bad
images. If you do a catalog, and there is a bad
image of an in§tallation done by an artist, you're
free to change that by choosing the people best
suited for the job - in this case, a photographer
that can take the be&t possible photo. Art
direction is really the top...

So you're really aiming towards achieving your
ultimate goal with art dire&tion?

I am doing this for the Paris Social Club
magazine and some other §tuff. I have also
Started to work for a theater with a photographer
named Nan Goldin, and the funny thing is that
I'm supposed to be in charge of art direction.

I have explained them though that she's Nan
Goldin and that she does everything she wants.
I also know that it's quite hard to work >>>
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with her because she's a diva. If she doesn't want
to go to a meeting, she won't come [laughter].

You've done some intere§ting projeéts and
you're renowned for doing album covers and
posters. How did you come up with doing
Beck's poster for "Sea Change"?

He called me. In fa&, initially he called me to do
the album design. Unfortunately it wasn't done
on time and it didn't go through since they asked
me to do it way too late. He did call me back to
use the images for the poster and asked me to do
some other $§tuft for him as well. He just called
me one summer saying: "Hi, this is Beck, I love
you work. I'd like you to do my album cover for
me." and I was like "Cool, no problem."

So going back to client relationship, was Beck
easy to please and work with?

Oh yeah, it was super easy. I sent him everything
and he was like - "super." Not to brag, but I
think I'm very lucky. Sometimes I do happen to
create Stuff that is perfect. It's for this reason that
I'm working at several things at the same time.
Sometimes I spend a half a day on something
and I'm like - "Ah, super!" I think the firt ideas
are the beét ones. I always thought that. The
quicker I do something, the better the project is,
in fact. For example, I've done Beck in only one
day. For the Social Club I do the drawings at the
la§t minute, just before they go to print.

There's Beck, there's the Social Club. There's
the whole music scene. You've done §tuff for
Tahiti 80, Mellow, M83 and it seems like your
work is very tied to the music scene. How does
music inspire you as a designer?

I grew up with music. I was going to a lot of
concerts when I was a teenager, and I was really
influenced by the looks of the people that were
attending the concerts - especially the attitude
of the young people and the way they dressed.
It created a kind of §trong imagery and my
teenage years influenced me a lot and my interest
in music. I was also really curious to see how
much pop and rock music could create such an
influence on people, like the aesthetic, trying

to look like their idols - it's something really
fascinating. I think I also use this medium to
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create my vision of a band and create a kind of
aeSthetic that people who listen to this music
and look at the cover will adopt. Essentially it
becomes their aesthetic and no longer mine.

I loved it when for example when I saw that at
the Social Club people cut §tuff and then put
that in their rooms, just like teenage posters. I
loved this idea, and that's why the magazine is
contructed as a poster that people adopted as

a really popular media. I love this idea of doing
really popular §tuff that people could appropriate
easily - posters, free magazines... I don't like
§tuff done for a few privileged people. I know
that it's necessary to have that and it's cool.

I don't mind having some $tuff like this, but the
most important thing and the most influential

is the image that people have in their mind. For
example, everybody knows Coca Cola and then
you have Chanel who's bags are owned by a few
even though it's an icon. You have designers like
Raymond Loewy who has done the design for
Coca Cola, and it's pretty crazy when you can say
that you've done something like that... it's super!

You've mentioned that the French design scene
was pretty poor when you §tarted out. How is the
scene in terms of design back in France today?
It's better now. In fact, the thing is that people
have the Internet and can see what's happening in
other countries. I have met a lot of young designers
who finished school... I think education in France
is not so good because there are no big schools.
You don't see schools like Lausanne or Rietveld
Academy. You don't see these types of schools in
France. Art Déco used to be a good school but
now I'm not sure if it's §ill at the top. All the big
figures have gone, and there are only two or three
good professors, but not as many as before. >>>

BELGRADE DESIGN WEEK 2010. You're in
Belgrade for the very fir§t time. What was the
reason that made you decide to come?

I wanted to see some of the lectures. I've seen
the work of the people presenting and I was like
"Wow! This is super!" It's the kind of thing that I
don't have the time to do. If I had the time to go
just for my pleasure I probably wouldn't because
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I would tell myself that I have to work. This is
perfect because I'm working and I can also see

the lectures. What I've seen this morning was
super interesting. For example, I've seen some
of Ola's work only magazines and it's super

to see the way he works. I was dying to see
GTF's lecture but unfortunately I have to leave
sooner than expected tomorrow. It's obvious
that it's important to meet people that do the
same things as yourself, and it's cool because it
allows you to say "I should push for that... at the
moment I'm far from that... I was loving that
before... also this needs to be done."

So what are your plans for the future when you
go back to Paris?

At the present time I'm working for an auction
house and helping them to renew their image -
their catalog, and their editorial §tuff. Moétly the
publications linked to selling objects. It's a long
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project that will probably take up moét of June.
After that I have a catalog about the gardens of
Tivoli, the Italian 18" century gardens. I've been
commissioned to the titles for a musical movie.
After that I have that theater project that I
mentioned with Nan Goldin. Albums - the new
cover for Tahiti 8o and "The Best Of in Japan."

I also have to do the signage for Jean-Michel
Basquiat's exhibition. I have a bunch of §tuff to
do every day and at the present time there are
only two of us at the office but I need another
person to help us. I'm not sure what I want to
do, but I do have a project in mind that I want to
develop, however I need to find a business person
to make it happen.

Any words of advice for your colleagues?

For the young colleagues I have an advice - §tay

faithful to that thing that makes you want to do

this job. It's very serious... [laughter] &%
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Interview with Bjarke Ingels
- Playboy Magazine, Serbia
May 2010

Bjarke Ingels, world superstar of contemporary
architetture, is using the mixture of his
creativity, optimism and disarming personality
trying to change the surface of earth in
accordance to how modern people would love to
live. The results are spectacular. He will present
them soon at BELGRADE DESIGN WEEK.

On Zira island, mountains consit of buildings
that will be built. Seven buildings shaped into
seven legendary peaks of the mountain-§tate.

"Zira is an attempt to merge the notion of
landscape and city by creating an artificial
ecosyStem where the entire island and its urban
development not only resembles mountains - but
also operates like mountains. Mountains are
ecosyS§tems. They create shelter from the wind,
the accumulate heat from the sun and collect
rainwater in §treams and lakes. In the same way
the inhabited mountains of Zira Island form
manmade landscapes of terraces and roofgardens
that take part in a manmade ecosy$tem of
renewable resources, thermal flows, passive

and active solar gains and water - and waste
management", says Bjarke Ingels, the director
and founder of BiG (Bjarke Ingels Group), an
architecture §tudio from Copenhagen, for the
Serbian edition of Playboy.

It is outrageous how young Bjarke is. Not
because he is wearing jeans, ALL-STARS trainers
and a print t-shirt, something that architects of
his caliber simply don’t do. Not even because he
is 36, as that isn’t the fir§t youth either.

Since he graduated in 1998, he won more than
thirty competitions for designs of incredible
buildings or whole city-distriéts, alone or
representing some of the teams. This year, B1G
will represent Denmark with its pavilion at the
EXPO in Shanghai. Bjarke is a visiting professor
at Columbia, Harvard and Rice University.

He has won more than 20 awards for
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architecture, 15 of them are international.

He designed the manifesto of his studio as a
comic book. And on the top of that, his favorite
philosopher is Nitzsche. How does 36 now
sound to you?

He actually wanted to draw comic books -
GRAPHIC NOVELS. Since there is no faculty where
he could specialize this, he enrolled architecture
to UPGRADE HIS DRAWING. Alongside, he is
suddenly getting turned on architecture and
Starts to like the mix of the two art disciplines:

"I was working on a comic called ARCHI-WOMAN,
about a superhero that would design buildings to
battle his enemies - in addition she would always
get dispensations for height limits and inétant
permits and super cheap construction costs -

and of course - always happy clients, neighbors
and users. But of course- those were way too
unrealistic superpowers - flying or shooting giant
spider webs seems a lot more believable."

Somewhere between these problems and wishes
lies the manife$to, which Bjarke designed in
form of a comic book. He explained in 1con
MAGAZINE that since architects usually jump
over the text and immediately focus on photos,
the idea was to use comics to smuggle MEDICINE
INTO THE PUDDING. The medicine is presented
with a disarmingly optimistic but in the same
time pragmatic vison of architecture, concised
in a seemingly sily catchword YES Is MORE,

a paraphrase of LEss 1S MORE, the slogan of

the minimalitic vison of the world, art and
everything else. The optimism lies in the
promotion of Bjarke’s fight with architetonic
windmills — clients’ requests, legal, financial,
technological and other reétrictions, which in the
end turn the project into a compromise between
the initially created and the possible solution.

"I don't believe in compromise", says Bjarke.
"Compromise is what happens when all parties
are equally unhappy. Rather I believe in

finding these impossible back bending designs
that twist and turn to make everybody happy
without §tepping on anyone’s toes. In fact I
believe that committing yourself to satisfy every
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single demand - reasonable or otherwise - can
be a way to drive architecture over the edge of
the ordinary and into unseen and untested
hybrids of forms and funion." Yes Is More.
Clear? No? Never mind. Now you will see how
Darwin and Nietzsche fit in this.

"At least I think Darwin is one of the people
that best explained how we work. His famous
evolutionary tree from "The Origin Of Species"
could pratically be a diagram of how we

work. Life and architecture evolves through
generations of design meetings in a process of
excess and selection - way too many individuals
- or ideas - are born, than can possibly survive.
Only the ones that live long enough to mate, pass
on their attributes to the next design meeting -
and gradually a new idea evolves."

Bjarke’s fir§t workplace was at Rem Koolhaas’
§tudio omA. Rem is more than a famous
architet — he was a kind of mentor to Bjarke,
maybe even an idol.

"At the time I arrived there, I was convinced
that oma was like this cult where everyone had
the same approach and was driven by the same
ambition and under§tanding”, Bjarke said for
1coN: "And that was so massively not the case...
I sometimes thought I was the only one who had
actually read any of the books, at least the words
in them. Inétead of the organized, clear and
orderly process, it was anarchy. Rem would never
give you the scheme, he would just demand that
you come up with something. And as a result,

of course, I think there was an incredible waste
of effort... so much wasted effort and ambition
discarded almost without conversation."

However successful the collaboration was,
regarding competitions and awards won,

Bjarke thought that all this must be possible to
achieve more efficiently and better and... less
awkwardly. When years later, Koolhaas dropped
by at the B1G §tudio during his travel through
Copenhagen, he was evidently disappointed with
the joyful atmosphere in Bjarke’s §tudio. "When
I was establishing B1G I believed that I can do
this incredible intere§ting work and to have fun
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alongside, that everything doesn’t have to be
so... rough."

That is why he had created the company which
equally §trictly selects ideas and solutions,

but based on the mutual goals set, talks and
discussions, and while during all other time 70
people of different ages, nationalities and races
have fun:

"I think the anatomy of a joke and a brilliant idea
is often quite related. What makes you laugh

is the fa&t that you hear an entire $tory, you are
presented with the contaxt and all the facts.
When the punchline drops you laugh because it
totally surprises you, but at the same time makes
perfet sense - just a completely upside-down
unexpected sort of sense. It is the same with

an innovative idea - it is perfectly logical and
natural, yet completely unforeseen and fresh. So
a relaxed and humorous workspace is not only
more fun - it is also potentially more ingenious."

Not only potentially, it seems. When B16
competed for the construction of two buildings
for an intitution with the core business of
finding solutions for life in accordance with the
environment, the clients said to Bjarke and his
architeéts: "We don’t want a monument, we
want a live building". The main project dictated
a pretty basic shape — two edifices, one 100 and
the other 200 meters tall. Only the facade was
left for interpretation. "Then we asked ourselves,
why don’t we re-think about the facades and see
if we can think out this new frame, maybe the
buildings could evolve into something new",

Bjarke said.

They won the competition with the facades,
which from top to ground are covered with
perforated aluminum plates, resembling a
wrinkled, cut dress. The plates block the sunlight
and are oriented towards soft light from the
north. The closed part of the fagade consists

of details born in cooperation with a company
working on usage of solar energy. Glass ducts
collecting solar energy dry the air and reduce
the energy usage for 70 percent, "through an
ingenious way of thermal flow usage of >>>
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the air, salt and osmosis". The wrinkled dress
moves and forms the main entrances, urban
squares, panoramic meeting rooms... "The
result is that a possibly classical architeture of
this building has evolved into an economic and
ecologically sustainable one", Bjarke explains.

He has already seen many of his projects realized
and some of them are incorporated in the lives
of many people. Does the way that his projects
change people’s lives surprise him?

"No - on the contrary. I am very aware of the
fa& that archite¢ture is the art and science

of continually refurbishing the surface of our
planet, so it actually fits better to the way we
want to live. We architects have the power - and
the responsibility - to design the framework of
our life, so it allows us - and even §timulates us

- to do what we want, rather than forcing us into
preconceived molds that restrict our freedom of
expression and the unfolding of our lives."

But, how can he know exactly what I need?

"Understanding precedes action - you cannot
act on the world before you know how it works.
To acquire the best possible under§tanding

we combine all kinds of knowledge gathering:
quantitative and qualitative data, personal
experience and trial and error. Sometimes

we simply combine different life forms that
normally only exist separately - i.e. combining
the suburban house with a garden with a
penthouse apartment with spectacular views.

Essentially that's how all of the incredible
diversity of the biosphere evolved - by
combining the attributes of two parents with
often very different personalities and qualities -
and over generations all the plants and animals
of the planet evolved. We attempt to do the
same - only much, much faster."

In Helsingore a nautical museum is being
built, designed by BIG, but there also follows

a lawsuit: The Danish Archite&’s Society has
sued the client because they allowed Bjarke and
his friends to break one of the conditions set by

62 DIZAJN PARK The Belgrade Design Week Magazine

the competition and by doing this they have put
others in an uneven position. "Someone from
the other §tudios called and asked if they can
place some content outside the water fronts and
they have been refused. We didn’t ask anything.
Basically, we don’t ask because we can get no for
an answer. We think that it is much better to
present a smart project, than to think what we
are going to do with it."

'This one and similar examples have caused
that many people in contemporary architecture
believe that a good part of Bjarke’s success lies
in his disarming personality, in his capability
to bring the client closely related to his project,
not the other way around. Bjarke never said
that this is not true, but he reminds us about
the frustration with small budgets, retrictive
cons$truction rules, misunderstandings with
neighbors of new buildings...

"If you are a sculptor - you can simply hammer
on a block of marble until it looks like the
woman you're trying to portray. All you need is
your hammer and chisel and a big block of §tone.
If you are an architect you need to convince an
army of decision makers that this is the right way
to go - your colleagues, your consultants, the
clients, the users, the neighbors, the contractors,
the city officials etc.. So in a way - your ability to
transmit your ideas to people around you, is your
hammer and chisel. If you can’t get all the others
to buy into the idea, it will simply never happen.
So I can’t think of anything more important
than spreading ideas - except I guess for actually
coming up with big ideas in the firt place".

This is exactly when the success contributes,
contributes a lot. Bjarke is aware of this and
that is what he told us. However, where is our
infamous philosopher friend Nietzche here?

"Nietzsche's most radical idea was to liberate
thinking from a moral and ideological §traight
jacket and rather considering the art and science
of creating concepts. The arti§t-philosopher was
not a guardian of the truth or what Nietzsche
called "A MONKEY OF HIS OWN IDEALS", but
rather a free spirit capable of coining new
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concepts and new ideas to fit a con$tantly
evolving universe. His famous §tatement that
the man is not a goal but a bridge - not a final

result but part of an evolutionary process,
works perfectly with our view on architecture.
It isn't a §tatic or final entity - but an ongoing
exploration of how to make the world a better
place. Architeture is a bridge to reach the
goal of maximizing the potential, liberating an
unrestricted unfolding of human life."

“What a great combination: a city which is really impressive and fir§t

| 1 *;_.n-}'.i'.

|

If he is capable to understand Nietzche with
optimism, then it certainly must be that the
world looks full of bright potential, from Bjarke
Ingels’ viewpoint. However, even if we live in

a world that differs a lot from his own, maybe
one day we will get a chance to §tand bellow the
arch of the buildings which he creates with his
colleagues in BIG, and at lea§t for a moment feel
their enthusiasm, faith in people, the own power
and the right to change the planet. §%

What is BDW for you, Nancy?

and young movements + a group with a relative similar background get

Issue #0 Summer 2010

together in that city and discuss about their passion. Thank you very

mauch for such great days.”

NANCY JEHMLICH, STYLEPARK
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1.2 Smart2 Conference:
Second Day, Friday 04.06.2010

Friday, June 4.

10am (OK, maybe just a bit later than that :), the second day of BELGRADE DESIGN WEEK'S
onference begi i E re wi 0 e impression of o ie 3 NED.R
(spiced with our own comments quite a bit). As they saw it, if the fir§t day was "spetacular”,

the second day was “full with joy!” So, here it is...

As we have famously overrun our schedule on Thursday, we had to ask a few kind speakers to
open today's session, instead of having the privillege to close last night's. We hereby wish to
thank again the gentlemen Borgesi and Remmers for being so flexible with BDW 2010.

. @@ BRITISH YEARSIN
i . @® COUNCIL \ /0 SERBIA

FEDERAL REPUBLIC
OF GERMANY

%-—’
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TiIKA Koninlkrijk der Nederlanden
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Speakers:

6. Tobias Kohlhaas - Weiss-Heiten
/ Germany, Supported by GTZ

1. Gainluca Borgesi - Zanotta / Italy

2. Seyhan Ozdemir - Autoban
/ Turkey, Supported by TIKA 7. Werner Aisslinger / Germany,
Supported by GTZ
3. Burkhard Remmers - Wilkhahn
/ Germany, Supported by GTZ 8. Andy Stevens - Graphic Thought
Facility / UK, Supported by
4. Mirko van den Winkel - Stylepark British Council
/ Germany, Supported by GTZ
9. Mario Nanni - Viabizzuno / Italy
5. Aernoud Bourdrez - Use - IP
/ Netherlands, Supported by The 10. Galit Gaon - Design Museum
Netherlands Embassy Holon / Israel, Supported by

The Embassy of Israel

"Been a few weeks after the end of BELGRADE DESIGN WEEK, but in my mind it is $till alive - all the

energy colletted in the three very intense days in Belgrade. I enthusiastically accepted the invitation
to the BDW 2010 but, honestly, I did not expett to live a so unique experience: BDW Conference is

an incredible concentration of creativity, freedom, passion and feeling that involves all participants.

Amazing - the people of the organization guided by the genius and crazyness of Jovan!"

GIANLUCA BORGESI

ZANOTTA, IT
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could happen. BDW was for me a fascinating event, a place to

...-.

meet some of the mo§t creative minds and take a new perspettive

on the environment that surrounds us.

”

This is a kind of event that can make a difference.

MR. YAIR FROMMER

DEPUTY AMBASSADOR OF ISRAEL IN SERBIA

i

all over to me. Major compliments to all, you're doing a great pioneering
Such a pity that local business and government §till don't grasp the real
importance and potential ofif. [fcazmtrics like UK, DK, NL support it,

this is because it is quality; Serbia should support it because it is important

and (more) Serbian companies should participate to reap the benefits in i
cooperation with serbian designers." / ==t
MIRKO VAN DEN WINKEL - Ga—— —_—
o = =
_-—-"'..-...-_'— =l
Gianluca Borgesi, Burkhard Remmers, Mirko Van Den Winkel, Jovan Jelovac
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altually to share ideas and express their views as opposed
to solely exhibition purposed fairs. It was very impressive, 1
how successful and innovative individuals from various 1

disciplines spoke about their worlds and how the audience

made me very pleased. I would like to extend my

successful event.”

S0 elgrade desglesh,

- il
r GTF ey
_ Autoban - ' | . e . S
2 SRITISH EARSIN @@ BRITISH YEARSIN PSS
: ty ¢ OUNCIL‘ 70 $ERBIA 41 COUNCIL\ 70 $EBiA —
o = e —
DIZAJN PARK The Belgrade®Design Week Magazine Issue #o Summer 2010 DIZAJN PARK The Belgrade Design Week Magazine A
o bt )
F i -



Interview with Gianluca Borgesi
- www.ministudiomagazin.com, Serbia
Summer/Fall 2010

Have you always wanted to work

in design indutry?

When I §tarted the faculty of ArchiteGture

at Milan’s Polytechnic I thought I would
become an architect. Later during the course
of my $tudies I had the chance to do a $tage at
Zanotta, one of the mo§t important companies
in the field of design furniture. There I
discovered the design at its mo$t and my passion
for the industrial product grew, since from the
eSthetic point of view it has many analogies
with an archite¢tural work.

What'’s the key of Zanotta's successful design?
'The key of Zanotta’s success lies in the company’s
mission itself, that was defined by its founder
Aurelio Zanotta in the Fifties, that is to say that a
company may make profit and culture at the same
time. To achieve this Zanotta has always focused
and inve$ted on research and experimentation,
activities necessary for making innovation.

Your favorite proje&t of Zanotta?

It is quite difficult choosing just one product, but
if I have to I choose the Sacco armchair because

it is an objec¢t I would never give up in my home.

Who are the people who buy Zanotta's
furniture?

The people buying Zanotta products are people
who try to get the top quality as well as to
furnish their homes with §trong personality
objects, objet that in terms of expressive
viewpoint create “difference” and “uniqueness”.
'The people buying Zanotta produéts do not like
conformism and approval.

Have any famous people boughtZanotta's
furniture?

Famous people surely purchase our products but
we do not like chasing this information in our
communication and relying on “celebrities”. On
the other hand we are very honored to learn and
communicate when art or design museums from
all over the world purchase Zanotta produéts for
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their permanent collections.

You are on the move all the time; your favorite
destination is...?
Going to the mountains on the Swiss Alps.

How do you feel as a guest in Serbia and what is
your opinion about our country?

I don’t know Serbia that much to judge it
thoroughly. I §tayed in Belgrade just a few

days where I felt so much positive energy and I
appreciated the friendliness and hospitality of
the people.

What do you think about Serbian design,
would you single out something thatyou
particularly like?

I believe that Serbian design has huge margins
in the near future for growing and developing.
In my job I take care of visual communication
and from this viewpoint it looks like Serbia

is ahead and in its be§t examples there is no
much difference with the creativity in the West
European countries.

Where do you find inspiration for work, where
do you fuel yourself with energy?

'The inspirations should be taken everywhere: in
any place and moment of your own life. I think
that both in life and at work, there is always
something to learn from any other person.

Your special corner in your home?
The bedside table. There I can leave things so
disorderly and messy.

Favorite furniture?
As to the type, it is the sofa. It is more and more
a multitasking product on which we spend much
of our time at home.

What is your favorite wine?

I am very fond of wine and I like changing and
drinking different wines coming from various
regions, even not Italian. Among the white
wines I appreciate a lot the Sauvignon del Collio
or the sparkling wines from Franciacorta; among
my favorite red wines there is Nero d’Avola in
this moment, that is produced in Sicily.
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How do you see the future?

I am optimistic and always look so positively

to the future. The future is an opportunity to
improve themselves trying to make things better
everyday. It is quite clear to everybody, especially
in the more developed countries, that the next
few years will be very important, with important
decisions to take avoiding mistakes in order to
pursue sustainable development. We absolutely
must not delay on social and environmental
issues because the quality of life for future
generations is at a §take.

Do you read design magazines?

In the office I receive and read plenty of
magazines coming from all over the world, above
all about design but not only.

Where do you get news from?
Mainly from the Web. It is absolutely the best

in§trument for information and communication.

What do you think of the mini STUDIO
magazine?

Mini Studio Magazine is a “fresh” magazine,
graphically edited and with nice images.
Regretfully I cannot read the content because I
do not know the Serbian language. %

Interview with Seyhan Ozdemir
- Casaviva Magazine, Serbia
May 2010

When and how did you choose your profession?
I wanted to be an architect ever since elementary
school. The need to create is something which
people feel in different ways, I wanted to show it
through architecture and design.

What's your definition of design? What's
your credo?

We tend to carry a narrative §tyle, and develop
each project as if it was a §tory, with a Story-

line of its own. We enjoy §tarting with a good
architectural space and preferably one which has
a past. By developing the space, continuing exist-
ing §tories and making the composition within

it work well together, we also tend to show
relevance to modern life in our work.

Do you believe that experience of consumer
is the most important thing? And what
about emotions?

We are known for designing pieces which have
an emotional touch, and we believe in taking
inspiration from our memories, experiences and
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surroundings when designing products. We use
high quality materials which adds value to our
products, and the hand-crafted aspect makes

it all the more unique for the experience of the
consumer. Some of our products remind us of
childhood memories, Sledge is a good example
of this. A newer design, Negt, has a protective

shell, again playing with emotions.

Why did you named your §tudio Autoban?
When we decided to found our own company we
decided that we didn’t want its name to be obvi-
ously connected to design, or a particular sector
of design. We wanted it to be connected subtly to
a way of life which refle¢ted what we do. We re-
alised that when one drives on the highway, the
road leads §traight ahead, and occasionally there
are junctions where you must make a choice
whether to turn off or to keep going $traight
ahead. These choices are like the decisions we
make in life, the fast pace of the highway is like
the busy lives we lead, with the quick decisions
which ultimately make us who we are. The way
the word “Otoban” in Turkish comes from the
German word “Autobahn” was also perfet for us
as we wanted to run an international company,
with a suitably international name. >>>
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Is Autoban gallery a kind of showroom §triétly
presenting your design?

Yes, The Autoban Gallery provides us with a
showroom type space where visitors can view
our products in our home town of Istanbul, and
it also fun&ions as a design shop for locals. All
design work is done in our office, just a few doors
down from the gallery.

You express yourselves at large scale of
projelts, tell me something about the most
important and about architetural latest ones.
Most recently, in the year of 2009, we have com-
pleted several projects in different sectors, including
retail, re§taurant, office and residential projets.
These are The House Cafe Kanyon, the — ro
cafe in the House Cafe chain which is located
within the valley-like §tructure of the shopping
mall Kanyon. We recently completed the luxury
fashion brand Vakko’s flagship §tore in Nisantas
and also their §tore selling top brands from all
over the world - v2k Designers. In terms of resi-
dential projects we completed Ojeni Apartment,
a compact, modern home in the historical centre

of I§tanbul, and redesigned Ayazpasa House.
Mot recently, we have completed Zenovich, the
new House Cafe Suites. Architecturally, we are
working on a residential development in Istanbul
titled Nef36. Other than our ongoing local proj-
ects, at the moment we have two interior projects
abroad which are soon to be completed, one in
Madrid and one in Hong Kong.

You are inspired by the chaos of the mega city,
contra$ts, contradi&tions and what else...?

We take inspiration from the lives we lead, not
only the §treetlife of the city, but also our travels
and even from films. We believe it helps to be
an all-rounded person with broad interests and
experiences which one can reflect in design with
an individual approach.

What will be a next challenge for you?

From produéts to interiors and architecture, every
new projet is a challenge for us. At the moment
we feel quite involved with the world of art, and
you might say that doing something more im-
mersed in art is one of our next challenges.  ¢%

Interview with Burkhard Remmers
- www.ministudiomagazin.com, Serbia
Summer/Fall 2010

What'’s the key to your successful design?

We call our product philosophy “Responsible
Furniture”. Primarily, this means furniture with
a long-lasting appeal, a combination of sus-
tainable and perceptible quality. It also means
unique, timeless and attractive designs and
innovative fun&ion with added value for the
customers. Added value means furniture that
goes that extra mile. It’s not about a new chair,
but about better seating, not about a new table,
but about better communication and interaction
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between people, not about a new sofa but about
better relaxation ... This is the way that genuine
innovations are created and shape the whole
industry across the globe.

The second étep is to turn these new ideas into
quality results. We try to find as simple and
permanent answers as possible to complex ques-
tions. Reduce to the max describes our design
process perfectly. Functionality also includes
the emotional aspect of design, something we
call "emotional practicality”. With this concept
as our §tarting point, we developed several
potentially classic products, such as the FS-Line
office chairs (1980) and Modus (1994). Other
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examples include the §tanding aid Stitz (1992),
or the Confair folding table (1994). All these
products are §till in the range and very popular.
Currently, we are setting the next benchmark
with the three-dimensional, flexible ON. It has
just become the fir§t German product ever to be
voted "Best of Competition” at the American
trade show NeoCon.

You are on the move all the time; your favourite
destination is...?

I love London, Paris, Tokyo and Chicago. But
Belgrade fascinated me too. It could be a case

of love at second or third sight. After all the trav-
elling I do, my absolutely favourite destination
however is home. I live in Hanover, in Europe’s
probably moét underestimated city.

How do you feel when you are guest in Serbia
and what is your opinion about our country?

I only got to see Belgrade. The rugged charm of
the city and the contrast between present and
past is fascinating. You feel the city is open to

go any way and nothing has been totally decided
yet. This is what lent the BELGRADE DESIGN WEEK
its charm. It was a hive of activity and everyone I
have come across to date, does what they do with
extreme dedication. At the same time they are
warm and hospitable.

What do you think about Serbian design,
would you single out something that you
particularly like?

I have to admit that I really don’t know. Kon-
stantin Gréic is probably not viewed a protago-
nist — or is he? But is there even such a thing as
typical Serbian design? I no longer believe in na-
tional trends. In a globalised world, overflowing
with media, there are so many different concepts
of design which are nowadays at home in virtu-
ally all countries. Perhaps the country of origin
is sometimes obvious — Italian, Scandinavian,
French or even typical German design. Does
typical Serbian design exist, above and beyond
the more traditional, folkloristic §tyle?

Where do you find inspiration, where do you

fuel yourself with energy?
I fly to Africa at least once a year. And I don't
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$tay in luxury hotels, but in basic accommoda-
tion. Life there helps you get things into per-
spetive. It generates gratitude and humility and
gives you §trength for new challenges.

Your special corner in your home?
Definitely the kitchen.

Favourite furniture?

At home, I have a kind of hammock in the living
room. This is the place I enjoy reading, mulling
things around in my head, or just daydreaming.

What is your favourite wine?
I like to drink a full, red wine from Sicily. It’s a
basic table wine called Corvo.

How do you see the future?

We should very quickly grasp the fact that we are
a global community and need rules to regulate
the way we act. Because our lives are interlinked
in every single way. I believe there are huge op-
portunities to positively influence the way people
behave by using design. In terms of the ratio of
possessing and using things. But we are running
out of time. The clock’s ticking and we mustn’t
leave the next generations with unsolvable prob-
lems. In the Gulf of Mexico, we will see if we
can repair what we have destroyed.

Do you read design magazines?
Yes, if I have time. I try to keep an international
overview. I read a lot, but nothing regularly.

Where do you get news from?

Because my e-mail address is a public one, I
am inundated with news and innovations. They
come from all over the world and from every
dire&ion. I &ill have to work out how to deal
confidently with these media.

What do you think of the mini

STUDIO magazine?

I enjoyed answering the questions. Until now,

I didn’t know anything about it. The BDW
heightened my awareness of Serbia and Belgrade.
I am now more on the ball. Studio Magazine
seems to be a good route — even if I don’t under-
§tand the language. %
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Interview with Andrew Stevens
- Designed.rs Web Portal, June 2010

You're renowned for your exhibitions?

How did all of this get §tarted?

It started with a colleague... not a colleague, a
friend at college who was §tudying curation and
art history Claire Catterall. After we all left,

we were doing bits of work and she went to the
Design Museum as an assistant curator. We had a
very §trange episode where we won ten thousand
pounds in a luxury game... anyway, it's a long
§tory featuring a terrible British Tv celebrity.

Anyway, after we won this money, and after
buying a computer we designed this very fancy
poster for ourselves that had foil, silk screen

and glow in the dark and we sent it out trying

to get work, and we got nothing. Claire had

an exhibition coming up about plastics at the
Design Museum and she thought this kind of
fun way of doing graphics and materials could be
good, so we got called in to do the graphics on
this plastics exhibition at the Design Museum.

From that we also then got asked, and I felt
very honored because they thought we're great
- I think it's because we were so bloody cheap
[laughter] we got asked to design an exhibition
celebrating 100 years of the Royal College of
Art which we graduated from two or three years
before. We worked with Russell Warren Fisher
who was a designer couple of years above us
and he was a tutor at the college, and together
we designed a very big show. It was the first
time I think I felt §tress, ever. He designed this
very big show for no budget and that was seen
by Dinah Casson who was a tutor on interior
design at the Royal College of Art. There was a
fantastic company in a non-college life, Casson
Mann, they were the best exhibition designers
in the Uk, and they work internationally. We
§truck up a relationship with them, and so many
of our designs for exhibitions have been done in
collaboration with Casson Mann, smaller ones
we do on our own, but then we've also worked
with people like Ben Kelly who did the great
Hagienda club, Ab Rogers and Richard Rogers,

a fantastic interior designer...
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Soit's all collaborative §tuff?

Very collaborative. When we do exhibitions on
our own, they're usually for small places like
the Design Museum where there's not really a
budget for a big team.

You have a very good relationship with designers?
Yeah, but we're probably doing less now but we
have a great history of doing nice work. The

la§t show we did was with Dejan Sudjic that

was fir§t opened in I§tanbul, it was Design
Cities, and we did the whole thing for that. It
continues through exhibition work not because
it's great money but it's very time absorbing on
the §tudio... and, it's this chance to work with
people who are specialits in their field. And you
know, you look at that presentation of Werner
Aisslinger this morning, and that lovely hotel
that he designed. That's kind of a dream job

for us in a way, you've got someone with a 3D
sensibility like Werner doing that, and then

you think how graphics can be applied in that
setting and you work together and so it's for,

you know, that type of setup that we're always
looking for in exhibition design. It's a nice niche
to be in. There's companies like Miah Scoffin in
London who are graphic designers who do lovely
exhibition work. It's not a big world, and you
often need a bit of experience to kind of plan it.

You're quite influential bearing in mind that
Creative Review readers have voted your
company as one of the mo$§t influential in
design alongside other big names such as Marc
Farrow and Jonathan Ive. This is really the top
of worldwide design...

That's incredibly flattering, and I know my mum
looks after a copy of that magazine very well
[laughter]. I think we just ended up with a good
set of people, not only myself but Paul Hewitt as
the diretor...

But what does this voice from the audience tell
us about the §tate of British design and its taste?
I think it's intere$ting in Britain, because I think
tate is a funny issue in the Uk. It was intere§ting
hearing the guy's comment about saying "you

go to Britain and everyone sits on a shit chair."
don't disagree, but I think even amongst designers
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in Britain there is a fear about being to designery.
You go to any designer's house and they'll always
have some piece that they love, but it's very rare
that it will be kitted out in top European design.
I think taste in Britain is a bit more eclectic.

I think it's a bit less prescribed as "this is good
taste, this bad taste" I think there's more of a
cross over in that.

Your design is very unobtrusive, you're

not using too much graphics to emphasize
things, you're letting the image flow and the
typography is very informal and kind of really
there to serve the purpose of communication...
I think it came from that 60's thread we talked
about of Alan Fletcher, Bob Gill, Derrick
Birdsall. There's a simplicity to it, and if the
material... I think we're very fortunate to work
with lovely material, so there's no need to fill
space with graphic design. We're trying to find a
lovely form or methodology to present that work,
that's basically that idea of sy§tems and things. I
think that we decided at the beginning that our
work would be about trying to serve the purpose
of the brief and the project. You can't, I think,
deny a §tyle. I think if someone sees a piece

of work saying "this looks a bit like Graphic
Thought Facility" you cannot be that neutral, but
it's definitely not being about developing...

It's more about what kind of §tyle of
photography that you're choosing, and from
there that the art direGtion is very §trong?
It's funny because an art director is a phrase

T always felt... I would never call myself an

art director. I think of an art director as an
incredibly confident-driven designer who'll

be on set saying "do this, do that" [laughter]

... but I think we are quietly very §trong art
directors. In a sense that we're trying to define
an envelope for a projedt, saying - this is the
premises it will operate within and that can do
is often give freedom for great photographers
and great illustrators to do work that feeds...
we just kind of set up a context sometimes and
then I think, particularly, the work we've done
with Nigel Shaffran for the Globe Theatre. The
Globe was an interesting project that we have
gotten handed down from Pentagram.
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Was that photography shot on purpose?
Was it set up?
Nigel's photography?

Yes.

Just to go back a little bit to the beginning...

so we went to see ""The Globe", and at first

we thought it's a bit of a tourity place we've
never been. Angus Hyland, the designer at
Pentagram told us to go and see it because it's
very intere§ting. We met then Mark Rylands,
the creative director - an incredible personality
who really won us over. Although it's about
traditional practice in terms of the space and the
costume and the design of the theatre, it's here
and now. It's actors living now, trying to get
emotions from audiences living now.

In all this history, we also have to find a way
that is also now. We wandered around with

him backstage, and we noticed that obviously
everyone is in these beautiful hand-made
co$tumes but at the same time they're getting
their drinks from a coffee-machine or warming
a pot-noodle in a toaster and there was this
great clash of "now and then." Since we admired
Nigel's work, his very cool way of finding
intere$t in space... so we just said to Nigel that
we just want this mix of old and new. The way he
works was to observe, and he wasn't in a kind of
reportage way. He was just sitting there quietly
and things would happen, but then he would say
"excuse me that looks really good, can I just take
a pi¢ture?” - so he would pose them.

So they were doing things that they would be
doing anyway like - being dressed, having their
break, or looking at their lines or having their
make-up done. Only retrospectively, I think, we
realize how paintily that was. You think back

to a Caravaggio, so he would obviously have to
think of a scene, pose it, and paint it. That was
just a very nice way to work. The bodywork in
the corridors has Nigel's work, and then it's

got work of two photographers who we work
with quite a lot - Angela Moore and Annabelle
Elston. Similarly, it's a nice dialogue - obviously
it's not about us saying photograph this in this
way or with this much bleed... >>>
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Soyou're trying to give alot of freedom to the
people you're working with to express themselves?
I am very much like that. Some of Annabelle's
ideas, they were ways of creating photography
that she was developing anyway for herself in

her sketchbook. She would come and show us,
and we'd go - "that's really exciting" and then
we'd think how it could be applied, so it's very
collaborative like that, which is again a good way
to work. I think you're gonna get the best work
from someone when they believe in it and you're
not telling them what to do.

Designing for culture and designing

for companies like Habitat. What is the
difference between the two? Does one offer
greater freedom?

I think it's fundamentally not a big difference. It's
about having a client who trusts you, who believes
in you. I don't think the budget is a key thing. I
think it is about... there is a big difference between
a Gagosian projet and a Design Museum, and
even a Frieze project. Frieze is not a huge budget
but it's a huge profile, and it seems that people like
Larry Gagosian or Laura Hoptman from New
Museum or Richard Armétrong from Carnegie
and Guggenheim Museum. There is different
reasons for doing different jobs.

Are you working outside of the UK?

A little... we're currently working with Quadra,
a Danish textile company. We've been doing
projects with Vitra for the last couple of years.
With Gagosian, we're working with the New
York office.

How do you manage to lure this kind of
business into the office?

How did we get these jobs? It's all from connections
and people and word of mouth. It's not marketing...

I read abook by Adrien Shaughnessy in which
he mentions that only 5% is reserved for
advertisement, while the other 95% is focused
around who you know...

I would say that. We never advertise... we did that
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firét poster, that was enough. That was it. The only
other poster that we've done for ourselves since
that one was when we had a show in Japan.

How relevant is this year's BELGRADE DESIGN
WEEK's concept (Smart Squared) for the current
global economic situation as far as the way
things are going right now?

I think the concept is ideal to be smart. I think it's
a bit of an old cliché maybe because people told us
that we'd finish college and have no jobs. Things
happen when there's not a lot of money around.
People rather than just going and getting snapped
up in a pyramid in a bigger company, people go
out and do things for themselves and beg favors
from each other. I just think that kind of smartens
us, brings out intuition which helps finds gaps
which is a good way to work. I thought it was

well spoken by Mirko who said that you can't
expet to walk up to Mr. Capellini - and go "I'm
gonna do this." You have to make things happen.
When there's things like Milan, there's always
these kinds of little satellite shows and people see
things, and they pick it up...

So, you have to be smart?

You have to persevere and be lucky... and
everything, don't you, really? [laughter] You can't
rule out luck. But I quite like that... that you
have to be smart. It's not just a matter of saying

which §tudio should I pick and work for?

Someone once said it's better to be wise than smart
I'm slowly getting there... [laughter] I wouldn't
put myself in that league. [laughter]

La$tly, what are you plans for this summer?

I am going to a little festival with my wife and
daughters in a vw camper van. It's a nice little
literary/music festival in Cornwall. Hopefully
the sun will shine... and then we'll do a bit of
sitting in a hammock, liStening to very wise
people speaking and play music, and then I'm
going to Devon. So English seaside... buckets
and spades, fish and chips. Not too much
design... [laughter] %
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Interview with Mario Nanni
- Elle Dekor Magazine Serbia, Fall 2010

When craft meets poetry — MARIO NANNI
The Art of Light & Shadow

This year BELGRADE DESIGN WEEK was honored
to invite and present the work of Mario Nanni,
a founder of Viabizzuno, one of the mosét
renowned brands in the field of light design.
Mario Nanni works and creates in his §tudios
in Milan, London, Barcelona and Bologna.
Curiosity and interest in lighting and contacts
with architects and designers made him enter
the world of light design experiments over 35
years ago. During that time, he transformed
the game of light and shadow into an art form.
Just take a look at the light design he created

in various interiors, exhibitions and fascinating
projets such as the Italian Pavillion on the 12th
International Architecture Exhibition at the
Biennale in Venice or illumination of the facade
of the Scala in Milan. He currently spends mo$t
of his time working in the §tudio Mario Nanni
progettista, a creative workshop for design
solutions between poetry and craft.

Where did your passion for lighting come from?
I have loved it since I was a child. I was about
six or seven years old when, while playing with
light bulbs, I realized that different scenes can
be created using light effects. I was fascinated
with light and I realized how much energy

it generates for people. For me, as a person
who fir§t became an artizan, it is important

to transform my technical know how into
poetry which has a certain message, makes

a person think, especially about the fact that
only by improving our relations and by good
communication can we face the problems of this
polluted and unreliable world.

When you §tart working on a new projet, what
is the mo§t important thing to consider?

In the beginning, the mo$t important thing is

to listen and observe: the client, the location,
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the architeture, and to pay a lot of attention to
the §tories they tell you and to the hi§tory of the
given location. I always tell my assistants that

a person can’t just wake up one morning and
decide to make a project: a project is a product
of knowing how to listen and observe the things
that surround us.

Lighting usually depends on the main projeét.
Does the opposit happen sometimes: thata
designer or an archite(t is inspired by your work?
Now it happens more often. My friends tell me

I am lucky to be working only with important
clients. But I don’t think that there are more

or less important clients. It is all based on a
dialogue, exchange of ideas, which are being
embraced, as we create togther.

Is there some creative way for us to lighten our
living space, without inves§ting too much?

The simple&t thing we can do is to use television
or a computer monitor as a light source. If

they are used that way, our space will always

be dynamic, because the light always changes
and moves, depending on what is presented on
the screen. We can also use a simple light bulb
which we can drop from the ceiling, to about
10 centimeters above the floor. That way, the
lightened spot gets a new volume, it creates the
illusion of a larger space and a special kind of
energy is created around that light source.

What does darkness represent to you?
Darkness is a chance to enjoy moments of peace
and tranquillity, of mental relaxation, a time

to refle¢t and gather ideas. A time to be with
oneself and dream about the future. )

By Igor Vidovic Courtesy of ELLE Dekor Serbia, Fall
Edition, 2010.
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1.3 Smart?Conference:
Third Day, Saturday 05.06.2010

Saturday, June 5.

After 10 months of working nearly 24/7, everyday breakups (since you never get home to

& impulsive Hollywood $tyle, one would think that the only logical thing would be to
immensely look forward to the last day of the festival. Strangely, it was just the other way
round. We wished it could have lasted forever.

'The last day of 3w 2010 was something like a historical clash of global creative titans!
Remember Godzilla vs. Megaron? Well, then please do take a look at the closing day of
sMART?. And you will easily imagine how hard it was for the audience to vote for
the winner of this years BELGRADE DESIGN GRAND PRIX, the traditionally
awarded prize for be§t speaker at the conference.
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him/her at the promised time:) and quitting your job almo$t equally often in a recognizable

Speakers:

1. Arhan Kayar — Istanbul Design
Week / Turkey,
Supported by TIKA

2. Lorenz Promegger - X
Architekten / Austria, Supported
by Austrijski Kulturni Forum

3. Danilo Mandelli -
Viabizzuno / Italy

4. Nika Zupanc / Slovenia,
Supported by Trimo

5. David Linderman — Hi-Res! /
UK, Supported by British Council

6. Jaime Hayon / Spain / UK,
Supported by British Council

7. Marti Guixe / Spain,
Supported by ICEX

8. Dylan Griffith—- MTV / USA

If you thought no one could take more
after such an intellectually and creatively
intensive day, you are wrong. Although a
bit exhausted, the BDw audience persisted

through the lat program segment — Smart
City, where seven carefully sele¢ted Serbian
creatives teams and individuals presented
their projets.

9. Smart City Panel:
Damjan Stankovi¢, Svetlana Moji¢,
Studio Re:act, Rade Kosanovi¢,
Zoran Stefanovi¢ — Stefan GP, Srdan
Stankovi¢ — Supernatural, Dusan Nesi¢

T am thrilled by BDW! You made it possible for me to attend BDW for the first time and|

THANK YOU 4 LOT for this. Starting from the next year I will be graduate and BDW will

be listed in my agenda as MUST SEE, like Exit for example, which is listed there already.

During Bpw I have colletted many positive experiences and I have learnt from the guests like

Bjarke, Jaime, Nika, Marti and others that being on the §tage and invited from BDW as

someone who their ideas and thoughts turn into reality, means that you are above all HARD

WORKING, COMMUNICATIVE and free to PLAY ;)"

SENKA MILANOVIC, KRAGUJEVAC,

FACULTY OF FORESTRY IN BELGRADE,

SMART STUDENT PROGRAM
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BDW brings greateSt creative thinkers right to our doorstep. I wish this packed creativity could leave more
visible marks in the way how we perceive design and creativity in our own community, but this is our job
to follow the ways other people enlightened for us. BDW brings people together and that is why British
Council supports it."

IVANA D]URISIC, PROJECTS & COMMUNICATIONS MANAGER

BRITISH COUNCIL SERBIA
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being amazed by all the grand empty old buildings that reminded me of my Berlin beginnings.
Grafitti on buildings. Lovely broken walls with acne'd facades from decades of reverse-engineering.
Discovering that all the ships on the river were party boats and open till the morning. Sweating so

much in one of the clubs, my phone got messed up. Losing phone in said club. Visiting Belgrade

.

police Station to report a then Stolen phone to a twenty-something cop with a doctor's labcoat,
1$tening to Rammstein (loudly) while hacking out my report on a pre-eleltric typewriter tha
listening to R 7 loudly) while hacking out m t leltric ¢ ter that

looked (and sounded) as if it was from some era before typewriters were invented. Thinking of

old smart bombs. Imagining the flash and crunch of several floors of reinforced concrete collapsing

in on themselves. Wondering why I'm the only interattive guy here. Why are there so many

hugely interesting, and its informal atmosphere

beautiful women in Bf’/gnm’e? Why are there so, so many beautiful women in Belgmde? "]

can't be beat. I look forward fo returning.”

DAVID LINDERMAN, HI-RES! LONDON, UK
WILL WILES, ICON MAGAZINE, UK
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but also from the city,
rom the parties,
and from the food!"|

MARTI GUIXE, ES

"Wake up, wake up! Smart wake up!’|

ARHAN KAYAR, ISTANBUL DESIGN WEEK

(. /

Viabizzuno
10
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adevelopment of the entire society. By decision of the BDwW team, as a donatio

3

Smart City, the final panel of this year’s conference smart?, gathered seven
moét successful creatives that have marked the previous year by giving key
impulses to the creative industry of Belgrade! In this session. delegates
enjoyed the unique opportunity to diretly learn and hear from the greatest
creative experts in Serbia about planning, production and results of their

projects that are about to mark or already represent parameters for the

for the citizens of Belgrade, the entry to this session was free.




Interview with Nika Zupanc
- Elle Magazine Serbia, May 2010

Expanding the Boundaries
One of the bigges§t female §tars at the forthcoming
BELGRADE DESIGN WEEK will be the young Slove-
nian designer Nika Zupanc.

After she graduated from the Faculty of Fine Arts
and Design in Ljubljana in 2000, Nika Zupanc
Started her career as an independent designer and
has been working on numerous successful projects
with globally known brands ever since, such as
Moooi or Moroso. She exhibited her works at
many design-exhibitions, fairs and events, winning
numerous awards. Her latest exhibition GoNE
WITH THE WIND has been shown in Milan in the
beginning of April 2010, and was produced with
the support of the qBiss by Trimo.

What is your favourite objet that you have
designed till now, and why?

It is the Lolita Lamp, for shure. It is my first one
and the dearest. I wouldn‘t be where I am now
without it.

What do you think about trend that, for
exemple, architets make design for clothes
and accessories, and fashion designers make
design for furniture?

I think that cross disciplinarry creativity can
bring extraordinary results - as long as the
parameters of every profession are allways taken

seriously, with a lot of knowledge, selfcriticism,
care, passion and devotion.

What is your biggest and (or) the mo$t daring
business challenge?

To make a good living and to give back to the
community by realising my deepest dreams.

How well do you know Serbian design and
designers, and what do you think about it?

I am for sure very well aware of BELGRADE
DESIGN WEEK. I belive it became one of the mosét
intriguing and relevant design industry meeetigs
around the world. And I am looking forward
very much to be part of it.

What is the biggest designer trend for 2010?
Do you like it?

I do not believe in trends — and if there are any,
I do not tend to like them. I think that a trully
creative designer aways has to serach much be-
yond the trend. The inspiration has to be find in
our moét ordinary everyday life experiences.

In your eyes, who is a designer —icon?

I am impressed and touched by the greatness of
Marcel Wanders. I think he is an excelent art
director of Moooi and a very sensitive person,
open to new uder§tandings of the design itself
and the design sceene in general. And this is
where we all have to contribute in our own way.
To move the boundaries of our under§tandings of
all the things and matters that surround us.  §%

Interview with Dylan Griffith
- Vecernje Novosti Newspaper,
11t June 2010

Dylan Griffith about the fir§t international
rebranding campaign of the world’s largest
music TV $tation.

The Way I Changed The MTV
One of the guests of the 5% Belgrade Design
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‘Week was the Creative Director of the mTv
World Design Studio, who gave a lecture
“popPx1000%” on the fir§t MTV international
rebranding campaign and the late$t
transformation of the MTv UK siter channel.
'The International MTV rebranding uses a visual
language which shows the intensive mixture
of human emotions cut with the energy of pop
culture multiplied by 1000%. Dealing with 8
alphabets meant that a type driven solution
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was not an option, so tapping into immediate
pan-global human emotions and themes, (love,
desire, wonder, adrenalin etc.) was the goal

with these identities. Each identity is driven by

a particular emotion or theme that relates to

‘pop culture’ in general and more specifically to
cornerstone programs within the mTvr schedule.
The identities bring together design talent from 4
continents guaranteeing a plethora of §tyles and
true international vision.

As creative dire&or in 2007, you successfully
rebranded British channel S4C, and for that
work you have been awarded with two D&AD
and Cannes award. While you work for the BBC
resulted with 6 BAFTA awards! How would you
describe your interventions in the two cases?

s4c was a particularly interesting challenge. I
had a 500,000 GBP budget, no management
dictated guidelines and therefore, carte blanch.
Bearing this is mind, I throw everything I had
into the job. The BBC had its own very different
set of challenges. Brand guidelines, rules and
general company §tructure are rather established.
Funny enough though, showing a bit of con-
Structive creativity goes a long a way in the BBC.

What makes your work different and specific?
Is it a different approach, different identity and
design in the case of the MTV? How different
itis comparing to BBC?

With the BBc you do have a number of §trict
rules and boundaries to follow. While MmTv on
the other hand has brand legacy that is always
fresh, youthful and ground breaking.

Is the target group of the MTV same as it was 25
years ago? Do you §till address the same people?
Yes it is. MTV is and has been the number one
global youth brand. mTv does not grow old with
you, you grow out of it.

What values is MTV trying to present to
people with its massive impa’t?

A refleGtion of youth Pop Culture, aspirational
and groundbreaking.

Was the rebranding of the MT'V really
necessary at this point? Why did you decide to
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do these changes?

It is the prefect time to do the rebrand. This is the
fir§t time MTV has done a rebrand globally giving
the brand a unified look and feel everywhere in
the world. Its less about being locally relevant and
more about relevant to the emotions of youth.

What was the basic idea for the MTV
rebranding campaign and how did it all §tart?
Again, we focused on emotions and the pro-
grams themselves. It Started with a general
consensus that all MmTvs around the world should
be more unified in how the brand is presented to
our audience/user.

What does POPX1000% mean?
It’s not about Pop Music BuT Pop Culture to the
extreme (multiplied by 1000%).

Is the essence of MTV in the equality and
universality, or on the other side —in differences
and conneting all those differences?

It really is a bit of both. You can argue that with
this rebrand we are producing a very universal
interaction with the brand. However, we engage
differences and work with graphic and motion
design houses all over the globe. We are about
the emotions of youth, wherever they may be.

Is today’s M'TV a typical product of globalization
with all its positive and negative effets?

We feel we are the product of the positive ef-
fects of globalization, such as communication
and empowerment.

What emotions or themes did you target as
crucial for each of the identities, in terms of
their role in popular culture?

Positive emotions; Joy, Love, Surprise, Opti-
mistic... We are the brand/channel of positive
aspirations of young people. Finally, I just want
to add that the rebrand of MTV had its ground
breaking worldwide introduction in your region
with MTV Serbia being our first local channel to
g0 POPX1000%.

This is why when I was asked to participate in
this year's Belgrade Design Week, I jumped at

the opportunity. X
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2.1 Smart Lab:
First Day, Tuesday 01.06.2010
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i‘ IIPVIBPETHA
KOMOPA Ministarstvo ekonomije i regionalnog razvoja
‘ﬂ CPBIJE

Penybmica Cpouja

eHILIja 5
TpuEBpe/He perncTpe

On Tuesday, June 1, the warming-up began! The Small hall of the City Admini§tration (Nikola
Pasi¢ Square), kindly donated by the Secretariat of Culture of the City of Belgrade, was opened to
all interested citizens, professionals and students, carefully sele¢ted by BDW from several hundreds
of entrants, who have responded with a registration followed with a decent professional portfolio

to BDW’s call for workshop participation. Both the invitation as well as the participant’s selection
have been laser-sharp tailored to top representatives of the Serbian professional scene relative to the
workshop’s subje, including a few talented youngsters.

But the key reason for the unexpected public feedback was certainly the choice of topics and the
moderators performing the workshops and master-classes. BELGRADE DESIGN WEEK once again
confirmed its serious attitude towards social responsibility and helping the creation of the society of
knowledge. Proving itself not only as a festival but also a platform connecting the creative sector with
representatives of intitutions, businesses and educational centers. We covered tactically very richly
differentiated design and society topics: architecture, ecology, fashion, object, lighting, educational,
§trategic/town planning, §tart-up and business — design, and illuétrated them with specially
commissioned posters and web invitations by the branding agency trans:east.

As BDW's joint production with several key partners such as The Embassy of the Netherlands, Bells
etc, BELGRADE DESIGN WEEK organized 6 workshops with useful themes and eminent global and local
moderators, within the program Smart Labs. Entry to this important professional education project
was free, as BDW's donation to the citizens of Belgrade.

At the firt workshop, named "Smart Start-Up" , BDW and some of the moét relevant governmental
intitutions: The Business Registers Agency (Mileva Petrovi¢), The Serbian Chamber of Commerce
(Vera Veljanovski), The National Agency of the Regional Development (Milena Vasi¢), Studio Pure
(Mane Radmanovi¢) and Studio Membrane (Marko Macura), tried to encourage young people,
participants of the workshop, in the brave attempt to effectuate themselves professionally, by
presenting necessary information about their rights, obligations and opportunities in the situation

of §tarting their own businesses. Also, two case §tudies were presented, of running architeGture and
design offices. The workshop was organized under the auspices of the Minitry of Economy and
Regional Development.
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i 3 aliak ek
Kaminkrijle der Mederlanden

'The second workshop "Smart ArchiteCture" introduced participants to the importance of sustainable
architeture as a particular way of designing and building, seen as a §tandard by the most developed
societies. Promoting the methods, models and benefits arising from environmental design, as well

as seeding the idea of renewable and energy-efficient constructing is one of the moét important
missions of BDW - the engine of the creative industry, and its workshop partners "Environmental
Ambassadors" - the pillar of sustainable changes in Serbia. Moderators: Aleksandra Knez Milojkovi¢
(BELLS), Jasminka Pavlovi¢ (The Ministry of Environment and Spatial Planning), Milo§ Petrovi¢
(Novi Beograd Municipality), Dragan Stunjas (dia), Sandra Bozi¢ (dia). This workshop had been
made possible by kind support of the Embassy of the Netherlands.

Forier . co . , iy SN
The 1a§t workshop of the 1§ day brought to Belgrade one of the founders of the famous Dutch Design that Strive to transform and upgrade the Serbian socioeconomi
Week and representative of the Eindhoven City Council — Cees Donkers. In front of some of the environment and increase its competitiveness and attraltiveness,
moét important representatives of Belgrade's and Serbia's cultural, academic, creative, public and
governmental sector, Donkers has shown and discussed brilliant projets which changed the city
of Eindhoven, as a result of fruitful cooperation among private initiatives and public intitutions.
He showcased urban regeneration projects like SMALLEHAVEN and particularly highlighted This bdw’s role is often not well recognized, but is vitally important
the methodology with which the City of Eindhoven came to such brilliant results over a carefully
planned course of time.

both as a place that is source of great creative minds and ideas, as

well as place where creative businesses can find their home.

or the eStablishment of a healthy and productive relationship

between design and economy, an evident missing link so far, that ﬁw

Cees also outlined §trategies and initiatives that gradually led to the development of Dutch Design

Week in Eindhoven, resulting and collaborating with all possible scales of activations - from small T
GORAN KOVACEVIC, INDUSTRY ADVISOR

artists' colleGtives to major international corporations like Phillips, helping in the course saving >
iconic urban architectural landmarks like the Witte Dame and Strijp S, relits of an induétrial era
bygone, now hubs of creative thinking and business §tart-ups. Followed with utmo$t concentration
and an almost §tunned audience asking questions about possible parallels in Belgrade and Novi Sad,
the "Smart Eindhoven" workshop resulted in an inspiring discussion and useful networking.

"Smart Start-Up"
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great designers at a very cold and wet dinner,
philosophers, University professionals who
became close friends after 7 hours talking, two
girlfriends from Novi Sad and Belgrade, the
finest good looking organizers in the world,
sleeping two nights in a brand new design hotel
being their firl guest and eating at the mot

But also meeting the younger generation: the
Glocals' - living local but thinking global. They
told me on a beautiful night with local music in
my back heirthoughts about this moment o
CHANGE in the world, the role they expet
forthemselves in the future and the real

DN4 of Belgrade.

bit the same. It touched me!”

CEES DONKERS, DDW,

= T
"Smart Architecture" CITY COUNCIL OF EINDHOVEN, NL | "Smart Eindhoven"
1] \ .—k
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2.2 Smart Lab:
Second Day, Wednesday 02.06.2010

PAMETNA

MODA ey
SMART

FASHION

week 2010

SHOP

THINKING
MUNARI

BELGRADE DESIGN LABS SUPPORTED BY.

[ ]

Brarpat
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The second day of the workshops §tarted with something completely new and never before shown

in Serbia — the cutting edge workshop "Smart Kids - Thinking Munari" about the famous Bruno
Munari and his creative methodology. The energetic and tireless Yaffa Gaon, a fine Israeli intelleGtual
who had the opportunity to work with Munari for 20 years, brilliantly moderated this workshop,
introducing more than 60 participants to the design and creativity as a way of thinking.

School principals, teachers, educators from Belgrade's schools, kindergartens and children creative
centers for a moment went back to their childhood, making charming sculptures with spaghettis,
marshmallows and colorful ribbons. The highlight was when the group of 20 kids joined the grown-
ups, all together drawing, gluing, and thinking creatively! Yaffa proved what is written on her card:
The one that can do anything!

Whatever the case, both are perfect for the creation of great ideas and great plans.

1 met inspiring people. Some of them genius. The people with whom I want to realize some of
the ideas and plans that rooted during the BDW.

One day we will say: and it all Started in Belgrade.”|

AERNOUD BOURDREZ, USE-IP, NL
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COOPERATION

After the BDW team managed to unglue all the spaghettis and marshmallows from the table
surfaces, another fantastic workshop began. "Smart Fashion", moderated by the most successful
global fashion designer of Serbian origin, Dusan Paunovi¢, gathered about 20 fashion designers, who
had a great chance to take a fir§t-hand advice about the smart business approach to ready to wear
high-couture. Serbian designers were so thrilled with Dusan and his work, that the workshop and
discussion continued for about hour and a half longer than planned. The next day it turned out that
“hunger for more” became the new trademark of BELGRADE DEsIGN WEEK. And we are so proud of it!

When Dusan and other designers moved to the lobby to continue discussion, the third workshop
called "Smart Light" could have finally begun! The world’s superstar of lighting design, the
charming Zeki Kadirbeyoglu, from I§tanbul planned to show his remarkable projeéts in the field of

architeCtural lighting design in shopping malls. Moét notably the new super-buildings of Sir Norman "BDW is "Being with your whole creative self in WONDERLAND'. N /
Foster in Asia for which he designed the lighting, with all the multidisciplinarity and multimedia
involved... Well, at least he TRIED to, as he had to do it the old fashion way. His computer broke

down and for an hour no slides could be projected.

Getting out of the line (box), navigating into the world of sensation and intellect, showing curiosity
and sharingknowledge, living in clear and vague situations, bringing Art & Design to talk to each

other, loving, touching, eating, growing, expf’é?ing the zmc’x[)a"kd and yet always being surprised,

T . TY N

But it didn’t decrease the quality of his lecture, neither the interest participants showed in his great
work, and Zeke in deed managed to gather almo$t 100 Serbia’s top architedts, lighting designers
and producers. BDW was very proud that we managed to create this kind of immediate connetion And peop/e, intei’c’ﬂing ]ﬁeop/e, creative pé’aple, wondelful, open—minded peop/c’, beﬂltﬁﬁt[ peap/e,
between two really neighboring cities — Istanbul and Belgrade, sharing so much common heritage,
but knowing so few facts about each other’s super-contemporary achievements.

never accepting what was planned a month earlier.

people who think DESIGN IS A WAY OF THINKING."

 YAFFA GAON, IL i :
—_ — =)
o J? 4

7.3
P
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"Smart Kids - Thinking Munari"
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"Smart Light" o
- . G
L?& -5 = i h
. 3 - the bombs, the pride and the looking for new orientation especially in the young generation — all
this is giving the BDW a special flair far away from the current events of the global design circus.
In addition the enthusiastic organizational team trying hardly but unsuccessfully to keep the
program along the schedules, the informal exchange between the international speakers, the loss of
any discipline, the parties on the river... what ever and how ever the interrelations between these
aspells are working — it makes the BDW an unique, likeable, inspiring and produltive event,

BURKHARD REMMERS, DE

"Smart Eindhoven'
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"Smart Light"
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3.1 BDW 2010 Grand Opening Ceremony

BDW 2010 was officially announced by the German Ambassador, H.E. Mr. Wolfram Maas, at the
gallery of the National Bank of Serbia. BELGRADE DESIGN WEEK kicked off with a spectacular fashion
show presenting the be§t of Serbian fashion design, in organization of MTD Forum.

DIZAJN PARK The Belgrade Design Week Magazine Issue #o Summer 2010
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On Monday, 31 of May, the gallery of National Bank of Serbia hosted over 500 invites for the Grand
Opening Ceremony of the 5th jubilee BELGRADE DEsIGN WEEK. Despite the pouring rain that night,
fans and friends, design lovers, artists, diplomats, journalists and various celebrities gathered together
to celebrate the beginning of what has turned out to be the most successful BELGRADE DESIGN WEEK
with the most impressive line-up and foreign guests ever.

Founder and chairman of BDW, Jovan Jelovac, proudly emphasized the festival’s remarkable global
reputation, which was once again firmly proven in 2010. His Excellency, German Ambassador to
Serbia, Mr. Wolfram Maas, officially opened the fe§tival and expressed his support to this important
event, as well as his pleasure for the fact that German creative indu$try was to be presented with 4
impressive names & companies. At the end of the evening, organized by MTD (Fashion, Textile &
Design) Forum, a fashion show of about 10 prominent Serbian designers took place.

"Ihe interaltion of different cultures inspires,

creates new visions and innovative

implementation possibilities, which often
can serve as driving power for the economic

de-zre/0p77zem‘. Therefore, (.fesigrz is an important

economic factor, that needs to be more affirmed
in our society. BELGRADE DESIGN WEEK is not
only a great, dynamic and creative event,

but it also uses the synergy of international
know how in design and contributes in this way

to e§tablish a conneltion between the creative

industry andthe business world."
SNEZANA NIKOLIC,

PROJECT MANAGER, GTZ SERBIA
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Andreas Binder, CEO Mercedes - Benz, Serbia and Montenegro

—

THE GREATEST
CREATIVE MINDS
of the 21 Century
—
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the Ambasador of the Republic of Germany
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3.2 Showroom Cocktail Receptions

Despite the heavy rain and the unexpected cold weather for South Ea§t Europe in June, the
"designPremieres" program proved to tick yet another mission box for BDW 2010. Behind the vivid
atmospheres and relaxed cocktail receptions of "designPremieres", lies BDW's important business
initiative to promote Belgrade's design related industries that are heavily affected by the economical
crisis. The project's attention goes to trade, exhibition and HoReCa industries related to design and
the creative industries, by bringing fresh and professional visitors to their showrooms and focusing
media on their offers, forming a premier annual framework for design-presentations in Serbia.

Not only did hundreds of local visitors come to see each one of the openings, vernissages and enjoy
the cocktail parties offered by "designPremieres" each night, but also high profile international
speakers, §takeholders and important global journali§ts, who were able to see and experience the

best Belgrade can offer. Next to numerous coverages in local media, we will be following closely the
feedback in international media, jointly with our partners from the Touri§t Organization of Belgrade,
who kindly supported their visit to BDW 2010.

TUESDAY: BANG&OLUFSEN, SISTERLOGIC

THURSDAY: ORMOLU

Location equipped by:

BEOFABRILOR, STAV, ZAPLET, MACOLA, NATUZZI

AquaBoutique [JRLUErEZd

b Y T T

B&
O sismwerigee

sassn ORMOLU
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TUESDAY 01/06/2010
AR BANG & OLUFSEN Showroom, Cika Ljubina 15
SISTERLOGIC Showroom, Bulevar Despota Stefana 7 / Prizemlje

EDNESDAY 02/06/2010
PRI EGLO Showroom, Stefana Prvovencanog 28
AR JASEN Showroom, Ugao Juznog Bulevara i Maksima Gorkog

PSHUN] GRAPHIC THOUGHT FACILITY Atelje 212, Svetogorska 21
PARUU] AQUA BOUTIQUE Showroom, Bulevar Oslobodenja 43
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Ljiljana Ivanovi¢, Sisterlogic

Suzana Jovanovi¢, EGLO
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3.3 Graphic Thought Facility :: gg'uTrllSclilL ’ 70 \S(EEII%I%

Exhibition Opening

Graphic Thought Facility (GTF) is a London-based graphic design consultancy. Etablished in 1990
the practice is jointly owned by three directors - Paul Neale, Andy Stevens & Hew Morgan.
GTF created identities of many seminal British ingtitutions such as London's Design Museum and

the Royal College of Art.

Andy Stevens opened the exhibition of selected GTF's works that have pushed the boundaries
of communicating cultural events: Frieze Art Fair in London, Shakespeare’s Globe Theatre &
Folke$tone Triennial. The exhibition was possible due to the kind help of the British Council on
occasion of its 70th anniversary in Serbia, with the support of the O30ONE Gallery, Belgrade.

O30NE GTF

"BDW was a wonderfully rewarding experience. I think the mix that made it work so well

was a tangible passion for design realised in the most relaxed and friendly atmosphere that

ANDREW STEVENS - GRAPHIC THOUGHT FACILITY, UK

-
=




3.4. Mosaic Cocktail & Dinner Party

After one of the best BDW days ever, once again the entire BDW team, leCturers & partners rushed
to change their clothes and meet up at the newly opened Beograd Art Hotel, in their gastronomic
temple - the Mosaic re§taurant, which they like to describe as a place for “those who know better and
have seen more”. All of our great speakers who were §till in Belgrade for the la§t night of BDW 2010,
all of our dear partners and patrons from numerous embassies, intitutions, premiers showrooms

and businesses, enjoyed the amazing Mediterranean dinner & wine with kind invitation from our

generous hoéts from the BAH hotel.

L Mosac

| | EASTAURANT
Belgrade Art Hotel




3.5 Banca Intesa & Mobilni Magazin
Cocktail Receptions

At the end of conference day marathons, on Friday and Saturday in the foyer of Atelje 212, two
delightful and relaxing cocktail were organized in honour of two partners of BELGRADE DESIGN WEEK

2010 - Banca Intesa and Mobilni Magazin.

Design-Food catering by the famous Belgrade re§taurant Zaplet was the cherry on top for all

conference delegates and numerous guests of the cocktail.

BELGRADE DESIGN WEEK | BANCA INTESA nn

YAS POZIVAIL MA H'.'rK"F_I POVODOM
OTVARANJA IZLOZBE "OZIVI PLASTIKL®

PETAK &. JUN U 18:30h
LETHJA SCEMNA ATELJEA 212

o e
[RENENESSHE S NS SR LN A8 I T e 1)
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by planning things too tight and efficient.



3.6 VIP Dinners

BELGRADE DESIGN WEEK 2010 organized four exclusive VIP dinners for speakers, guests and partners
of BDW 2010 in cooperation with its hospitality partners. We would like to thank our kind hoéts for
allowing the global creme-de-la-creme of design and media, as well as to BDW's generous partners
and supporters, to sample the finesses of Serbian cousine, and above all, Belgrade's warmth and
hospitality. BDW tried to mix what can objectively be described as best representatives of Belgrade's
invigorating gourmet scene, who all hone$tly and passionately presented diverse directions of Serbian
dishes, from grassroots-traditional to more experimental, contemporary takes.

The partner-restaurants were:
TUESDAY: PUBLIC
WEDNESDAY: BALZAC
THURSDAY: KLUB KNJIZEVNIKA

FRIDAY: ZAPLET

el Do

%S
KIbHKEBHHKA

Zaplet ~ Public
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. and science of conference design — and a bell of

Klub Knjizevnika
L




4. BDW DizajNights m

MUSIC TELEVISION®

During the 5th BELGRADE DESIGN WEEK we presented in collaboration with M'TV what seems to have
grown into a spontaneous contemporary urban club festival of "design" music and creativity. The now
almost legendary "desigNights", this year in some of the best clubs of Belgrade, was BDW's another
initiative of support and promotion for the capital's lifestyle scene in crisis.

Last year’s "desigNights" program became famous for great performances of world famous music
names: Rob Garza/Thievery Corporation, Federico Aubele, Cineplexx and the spectacular Fred
Deakin/Lemon Jelly act, whose unforgettable performance closed BDW2009, with approximately
4000 satisfied visitors of Belgrade "desigNights", while the Late‘Nite program was performed by
resident DJs of the Red Bull Music Academy Team.

Replicating the same success formula in 2010, BDW once again guaranteed a fantagtic time to its
visitors, contributing to the image of Belgrade as a gourmet and nightlife capital of New Europe.
Keep reading and you'll be surprised to see whom we welcomed at the DJ desk this year!

Week was! Inspiring, exciting and full o

intensive dialogue. More than any other

conferences BDW was showing, why we are

all Designers — because it's about the vibe, the

passion, the people and the culture of exchange.
Belgrade! We'll come back! @

@
owenc  (maeadin]

PN @IS!EE','EI*

TEL LT RIUISIC A ATIT ™
Srbija
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41 MTV PARTY, [
Wednesday 02. 06. 2010. PAASTIC

'The night continued at the Light Platic club, with the joint MTV PRESENTS official Belgrade
"desigNights" opening party! After the energetic Sevdah Baby band’s live performance, Belgrade was
the proudest city in the world — it hosted the premiere of an incredible virgin-D]J trio-performance!
The supercharming KiBiSi boys from Copenhagen — Bjarke Ingels, Lars Larsen & Jens Martin,
founders of Kilo design, Big architecture and BIOMEGA bikes, had their incredible DJ debut with
what they called Funkyzeit with their favorite mixtapes! We absolutely loved it!

As proper introduction to this hot night, the Tourist Organization of Belgrade presented its new
approach to presenting our capital worldwide, brought to BDW fresh from the firt global showcase
in Frankfurt a week earlier. The young crowd loved to see the mix of their city's multimedia imagery,
to be followed by all the musical excitement later in the night.

" H\ turisticka
| organizacija
MUSIC TELEVISION® ~~/

|
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4.2 |1AA PARTY °
Thursday 03.06.2010. | -A:AC ] \

'The unbelievable Simon de Pury at the Magacin nightclub was performing as DJ! He absolutely
astonished the crowd with his performance! You'll find many photos in our gallery as an evidence!
It was an amazing night!

Our proud hoéts were the Serbian Chapter of the IAA, the International Advertising Association,

a one-of-a-kind §trategic partnership which champions the common interests of all the disciplines
across the full spectrum of marketing communications. Their Chairmen, the kind Misa Luki¢ of Leo
Burnett Belgrade, called the night open and all hell broke loose following Simon's beats!

Inspiring Excellence

IAI in Communications p H II— I__—UI p S DELTA DMD

Worldwide™
é LUKA BEOGRAD

®

Carcgly Gt




4.3 THE GREAT BANCA INTESA PARTY _
Friday 04.06.2010. PUASTIC

After midnight we ordered about 15 taxis to go to the Light Plastic nightclub, despite the pouring
rain! And what happened there? We were sooooo close to another AMAZING world premiere!

The “Cool Brit”, “Plaid Shirt Man” or simply — the legendary Andy Stevens himself should have

been DJ-ing that night for the firt time in his life! And we were so looking forward to it. But,
unfortunately, it turned out that there were technical problems that we couldn’t solve and Belgrade
missed what could have been an a§tonishing sensation, as, actually, Andy brought some 100 years old
7 inch vinyls ‘unplayable’ at modern DJ desks. However, our trusty Red Bull Music Academy DJs
managed to ‘save the night’ and throw us a great party anyway. We apologise to Andy, and promise to
invite him again just to DJ in Belgrade next year! And we have a firm agreement with our kind hosts
from this evening, Banka Intesa, to make the night even more successful!

"|BANCAINTESA  GTIF

136 DIZAJN PARK The Belgrade Design Week Magazine Issue #0 Summer 2

Issue #o Summw

DIZAJh‘
L

RK The Belg.rade'Désign Week Magazine

137



4.4 THE WORLD FAMOUS BDW ®
CLOSING PARTY @
Saturday 05.06.2010.

When all the spotlights of BDW turn off, all the awards have been given away, hundreds of
interviews completed, dozens of exhibitions, speeches, lectures and workshops have closed their
doors, then is the time for some very special lights to be turned on: private lights - the §tage of the
legendary closing party of BDW! The night when all our friends and comrades left their worries to
celebrate the end of one year of hard work.

Art Hotel
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2010 Belgrade Design Grand Prix
BAH & BDW Awards Ceremony and Closing Party ([d Magacin
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4.5 BDW 2010 Thank You White Party

KIIVb

KIHKEBHHKA

After having slept for a week, the BDW team organized one final THANK YOU party for all our
supporters and delegates in the garden of the famous Belgrade restaurant Klub Knjizevnika, with one

special condition: ALL IN WHITE!

BDW guests were obviously trilled with this condition and some 400 people came in summer white
outfits to Belgrade's thrilling heat, that finally kicked in that night! The atmosphere was amazing,
pink champagne with §trawberries was all over the place, and the party continued till past midnight.
Among the guests were BDW 2010 delegates, partners, VIPs, celebrities and representatives of the
art & creative community of Belgrade.

To all of you beautiful people - THANK YOU and see you next year at the 6. BelgradeDesignWeek!

Zona Tortona.

09:15 A short espresso with Mauricio Ribotti : Are you sure you're having a meeting with

Jovan this time in the morning? It must be a mistake!’

09:40 A man with a small black suitcase enters the café 'HI cAR0!" Both man hug 'Oh! Galit,

you are also here?' We sit down and immediately $tart to talk 'design’. After 3 espressos I know I
have found my partner for the next revolution.

Coming to BDW was wonderful, like meeting old friends. BDW is the most passionate conference,

group - and would love to see you all again!”

Galit Gaon, Design Museum Holon, IL
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"BELGRADE DESIGN WEEK was a lot of fun. There was a great range o

speakers from architetural, graphic and prodult design practices who all

delivered insigbz‘ful presentations about their work and their pan‘icu[ar

approach to design. Also, the organizers’ choice of post-conference

W 7estaurants was also superb — it was great to get a real flavor of |
Belgrade at the end of each day’s conference altivities and meet,
talk with, and hang out with the festival’s illustrious speakers. In short,

GAVIN LUCAS, CREATIVE REVIEW
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'The new 2010 BDW web site, considering the
nature and the international character of the
festival, is the main global information source
and promotional channel. Having that in mind,
the realization and design concept of the detailed
web site were carefully organized, with exclusive
and rich contents like image galleries and
movies, detailed news and copywriting, and it is
being considered one of the most relevant design
portals in SEE today.

The promotion of BDW partners on the web site
was one of key exposure points during BDW
2010, which can be seen in case study of the
exposure of the Mercedes Benz’s brand Smart.

www.belgradedesignweek.com
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| TMA - 1 by KiBiSi that I presented there. Both are children of ® %~ 4
4

determznatzon, team work and eagerness to create a long laﬁzng Y, "J.,J

2010 produced a series of print documents: 5 value. BDW and the TMA-1 is founded on solid content, great g

FJ
wibes and acumen. BDW will §tay with me.” ’fJ

The 8 pages A4 "Conference Sales Brochure",
‘printed in more than 10.000 copies, distributed LARS LARSEN, KILO DESIGN, DK
worldwide in the period from Januagy to June ;
" 2010, from almost 7 00Q
London to all over O ndouts in
~  Milan Saloni in A £
Organization of & /'
W

Berlin, Zagreb), o

(Budapest) for exam
y

2. The 44 pagg /#’

SQUA R EiiBf¢

printed i o1

distribut ."f

+pastners,
and to

ddresses form

meaning
present the cas
Partner" like Banca Intesa. : i " (

/ "f 'V '
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Dezeen, BDW banner

Issue #0 Summer 2010 DIZAJN PARK The Belgrade Design Week Magazine 173



4. EXPOSURE IN PRINT MEDIA

From January till June 2010, BDW has achieved
a media coverage of total 110 articles published
in local print media, while the full extent of
media coverage §tarts only after the BDW with
interviews produced during the event, published
worldwide during the whole one year period
until the next BDW 2011.

The media coverage includes articles published
in national dailies such are Politika, Blic,
Danas, 24 sata, Alo, Kurir, Dnevnik, weeklies
such are Story, Singidunum Weekly, City
Magazine, Ekonomi§t and monthly magazines
such are Elle, Elle dekor, Grazia, Playboy,
Mobilni magazin, Ekonometar, Biznis magazin,
Casaviva, Market etc. This year BDW was
covered by eight most notable international
media representatives reporting live from BDW
- Abitare Italy, Daily Telegraph, Financial
Times, Icon, Creative Review, Guardian,

Observer, all UK, and Stylepark Germany.

DAILY NEWSPAPERS

[
it e stk
[ iy

belgrade
design week

174 DIZAJN PARK The Belgrade Design Week Magazine

NOSINTHHA

Strara 14/ 18.6.2010.

In3ajHUpabE je Kao KyBambe

3a Xaumea AjoHa,
nobutHuka ['pan npuja
beorpaacke Henespe
Au3ajHa, cipeMame
jena u cTeapame
YMETHHYKOT Jiesia cy
ABE CTPaHe JeAHOTr
KpeaTHBHOT HOoB4YHha

| BeCTpaHH YMETHHE Xanme
" AjoH je [InaHau KojH #=HEH
v Mowaony. Mana je o TamMo
PETRO, JeP YIAABHOM Ny TYje.
“'f.n'lu'_!iljlulpa FMETHHYKE HH-
CTANAUM|e, eNTEPHjePe CATOHA DPOIHHX
PEHOMHPAHHX NPOJAEHHLIA H KOJIEKLIH-
oHapckHX Kyha, uMnense, HaMemrTaj, pa-
ja u eavka, Paauo je 3a JIOHAOHCKY He-
nemy ausajua, Pabepocea, Ceaposeror,
Kamnepa... Hberorm pagoss waaaramm
¢y v MyaeinMa v JTonwaouy, Porepaamy,
Baseny... H 3a cee 1o aoGujao je Gpajna
npHaKama. Jeon Magazine” aoaenno
MY je CEojeRpereHD Harpaay za Hajio-
wy uHcTAnauujy, . Wallpaper Magazine™
HaIBa0 [a je KPeaTopoM ¥ VeMoHY a -
roBH panoex ofjaBsHBaHH CY Y Hajnpe-
CTHAHHHM YMETHHYKHM NyGAHKALH-
jaMa WHpoM CBeTa.

loctyjvhn na negasso 3aspweroj Ge-
Orpajcko] HelebH AM3ajHa, Haloj my-
OAHLKE NPeHED J€ 1€0 CBOje OrpoMHe
CTBAPATAMKE cHEPTHE M, Kao WTo CY To
MHOTH OMEKHEATH, ONeT AodHo Harpa-
ay = oeora nyra Fpan npu. Kawo e,
Beorpaja My npija, jep je nepeneKTHEAH
IPagl, Kao H HALU3 JH3aH CLUEHA.

- #Heneo cam 1a ¥y Beorpan somecest
CHC r.l]'lnlj‘\' KOJC HManM Ha I'Ili'll_“'l'l.‘l.'1 Ja OHH-
Ma KOjH Cy Me CAVILAIH NPeHeceM jelaHy
NOPYKY KOJy WIHPHM KV MO0 14 HAeM H
rac Ny aa I'I!l'lr:_,'l,ﬂ.jl;‘}l. A rmp}'h‘:: rAacH:
YOBEK MOMe 13 of 3alasiea 1 Kana =
M. JenHocTaRHo, ako pasin ca crpawhy,

Issue #0 Summer 2010

Kavme AJOH W herone uMnene

aMaa H: CHAKH |'.h'.l,'l _"f".ﬁllﬂall.rt, I.'[ll:.E.TiIH-
HO N[ AEBeILe, Y3 npodecorannias,
¥3 03 HBHOCT. MHOTO NYyTYIEM H YecTo
caM y dOpaH, ATH Kaa NOYHEM J1a paans
CBe T HecTaje. Huje GUTHO 13 Kaje se-
MUBE 1 IOTHYETE, HIEjE CY OHO WTo npa-
BH pa iTHEY = Kase Ajon (1974), kojn je
HHAY  TPHJCKH AN3aH cTyaupao v Ma-
apuar' o [Mapusy, aa 61 ce NoToM NpH-
apya 1o, abpHin” - aEageMuji 5a M-
IAJH F KOMYHHEKALMjE Kajy je ocHosana
KoMimiaHja JBeneton”, me je Guo G-
23K C PAULHHE JdereHiapror OaxeepHja
Tock: Huja. O CTYIEHTA je 3a KpaTKo
RpCM ¢ MpoMoRdcal v weda Oneme-
Hea 38 IM3AjH, TIe je HAATTeAa0 BelHKe
nrmie CTE, O] rl:!;l:l HaA Ol IpE M;!Il.}" pﬂ,‘ll (Bl
Mpeks HIMoRDEHHX KOHLENaTa 10 rpa-
GHUEK IX pelersa. ORI e Xanse oTH-
CHYD ! CaMOCTRAHOCT, creapaivhii cojy
MPBY | WWICKIIHY TH3aJHIPaHHX Hrpada-
Ka, KepaMuke M HaMeumraja.

Hbe Opa CRECTPAHOCT HHNIHPATA je,
CTONE TR HHL‘r]Iﬂ):!LHI_'IL. ﬂ.a am il.'
et O TR0 MO KM T
COBAE Y 3a rpadurre # eKejT Gopa Kyn-
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TYPY, HIH € ICroR0 nopekno ofojHnn
WETOB0 cTBapame — poliene ¥ seMBH
Fayvauja, Ha npuMep?

= Cpe mwmo Bac HHTepecyie Gaju paw
pam. IMa Tako H Moj HHTEpec 3a rpadu-
Te. Kao i Moje nopexno. Anw, Hajanme
Me HHCIHpHe #uBoT. To je ocHopa
MOr CTBAPAHA, TPaHcPOpMauMja cua-
KOAHERHIIE ¥ YMETHOCT, Panus paiiu-
YHTE CTBAPH 38 PAATHYHTE KIHjeHTe aiH
HHKAMA HE PAIMMUULAM ¥ KITeropijama.
HcToppemeno caM 0 aH3ajHeEp H YMeT-
HHE H apXHTeETA. AKO HMaTe 100pe Hie-
je ¥ aKo yMEeTe ga MX MPEHECETE NPanHM
JEaskoM, WITO MK 34 Cala MOAa3H 3a py-
KOM, MOMeTe Ja yuuuuTe ceanrra. He
Tpefa ce GapnTH rpanKLama, Tpeda Gu-
™ HeonTepeheH, cnofogan — oAroBapa
Ajod, peTHyyhi 23 inak He 64 MoTao aa
HIABOJH HIJEAAH CROj PAd Kao OCTRApe-
e Ha Koje je nocefio MoMocaH, jep ce
CHAKHM I'[l'.HIJjL"K.‘IT HICMAH3 Ha ﬂl{.'.lj ]'Ii'M'_'T-
KiNIMH, JE!,'I_"E‘ CBe Ca CRIM MOoREIano,

= CRAKM MOj Pajg caCTOjH ©e 1D MILTH-
M M PSR UM TIOTO X CBE t."].'Hﬂpa jL".'.I_-
HA THYHOCT, OHE CY CBE ¥ HCKAKBO] BE3H.

Jeana on Gpojuux wecTanaumja

Muookna GHx MOrao ia KakeM ia cam GHo
npecpehaH Kaga caM ce OCAMOCTIIHO |
YCVIAHO Aa JaHCHPaM CROjY MpBY AHaaj-
HEPCKY THHHEY YNoTpeGHHX NpeIMeTa.
¥ 1o caM YRG0 CBY EMEPrjy M Honail,
MHOM CaM Taga puapkosao, Henocra-
BHAO 08 1a Of TO HCILIaTHAD...

[Mocne ceera, HNAK, KAKO HaM j& peran,
PAIMHULLA O HEHEMY WTO Ha NPBH Mo-
rAel Moke 1a HiHeHaau. lony ra nosu-
CA0 13 YIHIe aKafeMujy 1a Kysape.

- Maoj pan v aM3ajiy jelHocTasHD e
ALCHO, HUCAM HH caM OO CHIYPaH Ja
hy ce THMe GapuTH. Boneo caM peuu-
MO 1a KVRiaM, H 18H NaHAC KYyRaM Qo0-
CT2 M HCKpeH, o30HBHO PAIMHILBAM
A3 ce ToMe W NpodecnolaTHD NocRe-
THM. TiMe OH ce MoXIa GaBHO KacH-
j& ¥ RHBOTY. Jep, KyBae H IH3ATHHpa-
bt je CAMMHO. Jeanna je paina wio ce
YMETHHUKG KYBAPCKD LE10 MOKE 0KY-
CHTH H ITH'il.‘L".I' M. AKD HMATE TaJeHAT
A3 NoMeWaTe Npake cacTojke, Kao H Y
YRMETHOCTH, OIJ1a MOXCTE 13 VPajauTe
cBe WTo noxeanTe. Gaw cne!

M. IumurTnHiennh
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NameTHa Heflemsa gu3ajHa

O3 29, maja no 5. jyHa oapmana o neti
jytmaaprn Belprade Design Week. One ro-
mine Guhe CacTAmRMEN W IEKCTHED T
FpaMCcENy memana, o EN[HT je i aMasaj
Hija B HAMIEEND TPOOHCNHD Epeariie-
Ha 1 Guannc-eAyKarisna posdiepeninja
nop maamnam CMAPT (ITAMETT) - an
3 no 5 jyna. Beorpagcks weesa gienajiea
DEY IS Hajsehe KpeaTmBLe I CRETONE Mk
canote gavannsrine, sbor wera je o o
aehnx cnercemx CTpY LaKa W Mealf po-
fstan npsnare 58 Hajfony CRETCRY Kped-
TIELY Kongepeinyy.

Mocetian aprrpas BDW-a, popen ny-
Aesclinn, APOMOCLIA B BETEPIRET MYHIKOF

IpeE asa. L WY KN T 1 HEROT KD EAYEATEHD-

ninx pagncrana koje he G Gecriaumne sa

€Be MEITepecobane. ¥ oERIPY Aporpa-

sa Dvign Lab e on paanounia Gickie w
CMAFT CTAPT, Noann sy y Cphajn cne

HINLE NDATE TRCHA CRIEK BDMEIKE ¥ HHO-
ETPancTEY, 08 TAKD RCAIKKE EIN TEK Clp-

ennx I:'I'F.“IIJTJ EPEI:I'IIIIII'I III:}'EIPII:jI.
BEITI A CAMDCTANHG 310N HE CORCTREH N

Bitxmsic. OTRApRILE CONCTREHOT CTYAMIA,
I:ulpuul it areragafe. Lo Beorpangse we-
BENE IERAjHA, KAD HEAPOgNTHE HPrANIS-
LiGje, [eCTe 1A Wy oMoTHe ¥ nosyiajy ca-
MOCTAANAE IPIdeCIanir youepasma,
M TO ITPE CHETE MPCICTARLARLCM CRHX 1HE0-
NEEIHHE WHHOPMAILI|S 0 CTPaIE HA|penes:

BRIRTHITAX AP DRIE MHCTNTY IR - Aren

Dodatak br. 12 / 1.6.2010.

itje 3 npanpemie pericTpe, Npaspenie
woxope Cpije, Haymnonanne caysie 3a sa-
neusana e 8 Ponaa sa passof.

BDW he npeassmomarn cryawje coy-
Tja AN GPoa = pELINOT APEHTENTORCKO!
u jegnor muajsepcxor. Haxes pagnorne
Chiapy Crapy = [Tameran [Towerax”™ ma je-
ANBCTREI HANNI DEREMILILE OCRBNNY u;:iy
[AMIBHIEIE - MOACT I e MR B 0
no WHGOPMBCAILE O TpaRTMA, 063 BE3AMD I
Se VMO T ML T CLMOCTRANDM IDEpE-
Tary coneracior feesiimca. Faminoina ce
ApraMNEVie Nog noKpoRHTekoTiou M-
ICTAPCTNG EXORDMIHE I Permonatwmr pas-
BOJ8, 3 CBI 3AMETEPECOBINN MOTY Ce nparja-
miere 3g sl myTes i-seina: workshop@
belgradedesignweek.com,

Pocela peta Nedelja dizajna

Kreativnost na tronu

Ciler bharink

Rawi ifom dosmiadih diz

podela |l.lb leerie M

ledaiza d|m|r|u

U galerijl Narmidne ban-
ke Srbije sinod je nemadikd
ambasador Yollrom Mas
svedni abvorio petu po redu
wictgrndsku nedelju dizag-
nu”, Publika je potom wki-
wanlin in sl revili desetak
dumadih dizajnera,

Prisutne je pordravio
ospivied | kreativel direkto
Nedelje dizajna Jovan le-
lovvae kogi je podsetio da pe
o manifestaciin pedna od
nekoliko nagholph kreativmdh
konferencija u svetu

- Mk jedina misija je da
postindmo jod jedan centralng
festival Ijudl]uni Jve od ke
Tt o e po komenta-
rinm %y LL\LtT'l medijn upedno
i megpvadni)i u colom regaonu
= istakio je Jelovac

Dueajnen medu kojima su

DIZAJN PARK The Belgrade Design Week Magazine

hili Vieslipe Koviadey, Predrg
VukaSinod, Snekana Lado
ek, Bvica Milowvanew Pencri
i drugl, predstavili su svoje
]\Il;;'\lrfll.ll||1'| & 1 jedinsivene
komade garderobe i@ naj
mowape Kodekcije. Prsuind su
videli haljine od nglindjih
materijaks po kojima su rad-
no thank neodng kmnogovi,
svedane oulete, helanke |
tumike rivemih bogia. Uz svaku
odkevring kombinactu devogle
san ponale oudgovaraguc torba,
makit i cipele.

Svi fubetelp masde, ariu
tekture i dizsynn modi de do
5. juna dla udivaju u rienovs
snom programe. Vederns fe
biti predstavljenc i eduka-
trvme racdhomice pod nasnaom

Jrametin ;HH.L.I k-, . Pumet-
na arhitekiura® Pametan
Andhoven™.
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Zurka

 nedelje dizajna
Tokom Pete
jna, u saradnji sa MTV Srbija, u
okviru legendarnih noéi kreativnosti

vu P
fati furko no kojoj ée nastupiti Endi
Stivansen iz éuvenog londonskog
studija GTF

Beogradske

radske nedelje diza-

ights”, na beogrodskom spla-
fic Light" veferos éo se odr-

BG nedelja dizajna -
i |zlozbe i _edukacua

0d 29. maja do 5. juna

bife odrfana peta po redu
EBeogradska nedelja dizajna
(Belgrade design week-
BDW). Centralni dogadaj
BDW-a bice trodnevna
kreativna i biznis edukativna
konferencija. Posetioci ce
modi da posete i brojne
izloZbe, da ufestvuju u
besplatnim edukativnim
radionicama, a uvele

da ufivaju u bogatom
muzitkom programu.

EETATIVNDST quﬂrnd_-:kn ne
delja dizajna podeljena je na
nekoliko celina, od kojih je naj-
enadajnija kreativna i biznis edu-
kativna konferencija SMART2”
{Pamet2), koja de biti odriana od
3. do 5. juna. Vide od 30 preda-
vaéa iz Nemaéke, [talije, Turske,
Izraela, Holandije, Austrije, Sved-
ske odrinde predavanja, a neki
od predavada bice | Bjarke Ingels,
danski arhitekta koji je projekoo-
vao paviljon za Dansku na Expo
20107, Ola Rune iz dvedskog di-
zajn studifa CKR™,

Poseban program BDW-a, po-
red ielokhi, promocija, vedernjeg
muzitkog programa, obulvataiu
i edukativine radionice. U okvi
ru programa Design Lab™ 1 3
2. juna bide arganizovano fest
besplamih radionica koje su na
menjenes  udesnicimn  razlicitih
interesovania | profila. tsmknum
izraclska inmclekiualka | preda-
val Jafe Gaon bide modernor
radionice  Pensare Munari - Mis-
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& Predavanja de driati brojnl svetskl priznatl struénjaci

Veliko intersovanje stranih medija

NOVINE 2a ovogodidnjl BOW viada veliko inleresovanje | inostranih
medija. Konferenciju BOW-a i druga defavanja pratiée novinari

poznatih swetskih listova kao $to su . Dally Telegraph®,

LOuardian™,

wFinancial Times®, ,Creative Review™, italijanski  Abitare™, nemadki
Stylepark™, francuskl , Luxune Collure™ | drugi.

lih Munari™, koja je namenjens
predavadima iz oblasti dizajna,
ali i wéiteliima, pedagozima,
vaspitafima i deci | na njo) G
biti  predstavijena  metodologin
cuvenog italifanskog umetnika §
kreativea = Bruna Munarija. Owva
radionica bide adriana u sredu 2.
juna od 10 do 12 énsowvn.

Mad wmknuti modni dizajner
Duian Paunovié, &iji je brend za-
stuplien u najfinijim mdniama u
sveru, odriade radionicu namen-
Jenu natim modnim dizajnerimas i
to 2. juna od 13 do 15 sati. Dufan
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de svakom uéesniku radionice po
gledati | portfolio | dad savers za
njihov dalji | uspesnijl rod - knde
Bojana Gajid, PR Beogradske ne-
delie dizaina

Oni koji 2ele da udestvuiu na be
splatnim radionicama treba da se
prijave putem adrese workshopd
helgradedesigmuwesk.com.  Cenn
karntn za BDW biznis § eduka
rivinu konferenciju SMART2™ je
130 evia za sva iri dona preds
l,'.'mjn. a studenti maogu i I-|||s|-
karte po poviaiceno) veni od 75
EVra M. Bulatovic
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=1 Shana 20§ 29.5.20100
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Peti put beogradska nedelja dizajna do 5. juna

& S
— — Bﬂl?qdr!kﬂkdwu tratnre @ repomee da
;u:uuT-i-E dobijaju ovakve et L0
u_m"'..-n..m.' e manifestacije u m"""mﬂ;ﬁv
sl e et e im metropolama boglanbions
= drugim ma, g
Frepren | b e s nedelia Earkas i ki it

B procel kv dobips lenda mﬁ: ini
sk g @ Mikitas r |I'I!i'l
Lo, Bnnu. Pawnonic, spiker kop
i binfcremrp
i n.‘,. m. it cvgrcsg
ek Arsges |ﬁ1§'4|. u svety f“. e ,:ﬁ..-..;.qn.
ks i b ek o hiva-
epmsap. s up kako  postany Lomkis o kx pee
foremoigs U mana Moo gl Foaras | mactr. :ﬁ:ﬂ’urhm-
Fovipet dhmaih dusgaen zmluu«m.n. ko, il i i, & vl st
W st w o e vpr- onie o ksl 1 dapivkiskterani i it dhsreni
kil ke an, priatsinckiori e akea s f&:m
i uprad, (o e Pt pudera oy | Bogradibe
Kl gmlnj kg fun wockn kgl © walievap rsuly | obraney-  CanTe ki kg o puut  Divmmole”, Sileriogic” - Preko indest vade -nuT :
Brograchia nekilja b ra s krvem Ut . fae b o pertis ol podine aesl oues Panol Kigha®, MangplOudign™,  Gob okl anefmjals i@ o Felimo da profinmo
livapas s ps Beagrad,  ve 11 brla, dhog dopa e meugeea lvanlira™, oo prad e vn i bt Jnen, _Ruobwrr™, dok p oblnd drane, atheickioee,  aopeep scdmadncmog fod
Srblju i roglen? T e ] Foplateek krcatrmh - s bra) ol perorvion . Brosdings, komsilaciia, vals na ockepoding | Lon
Do, sbaimima bete  Lasibani Cundger™. Thob progrem jebilsrse b oo o prodsimdog burke, e | boopruble sl s koo imcke  surane by orblpeog
mbrimong medgwe bckogral™, Pl s Nl dinagas ke + whakcrd v FRdcTabr Py _h'nm.'\g-: 1 bl v Wit RIS 13 g T
o ik v kvanmon i Ao depruo BITWo Bofe s raslaval o YT L BT el g ks~ MeRjaje oot danabAjare. P Manpc o pagoniobee
mhrarijom, s Bvopsi A i Beogradu, Kror primere prvtissdndd? oo i i g Sk L Haime Apon, Barks Iageh,  Eviop. Altss netsfare
ol Jonkmd Bapel Bapnih ol Lo + Fikaada e Bovgrd i uqri'mn kufury rirbati MTY pany l::m oc-t- Dl Lirdermas, Mami e povesianpom s s
il pred | pribwcde . g Brondous i mdvidles Srgelaga bt i ol s vl cvogeding BOW. Chise, Clalit Chson, (s Rame,  regronslsim conirims u
frvumn bl Kod s priveeds mos s ) kako ol krestiih imdirgs.  Tepe Nikok: Paiata, Prainds [P MIM Barkhard  okradonps s e oot
Hicrmer ) Mok Fupenc warme g smalney mercp

0k stk repodekns o o alaplins ns promene  Ckim gl programelo o PIOZISm G0 | HOTSCRE Lopcrrasne _Pamcl s
i ]

pobe. Brograchks sedeljs  w wtsbe) olonomig, tms i, e i skl pn saleemia Aamcilage po- o s ool e, Ehan  Heograta.

Blic, 07.06. 2010.

Zavriena peta Beogradska nedelja dizajna

Kreativnost na delu

Poslednjeg dana
predstavljeni su najuspesniji
dizajneri koji su obeletili
proteklu godinu i dali svaj
doprinos kreativnaj
industriji Beograda

SoU batom

Funa rarisla v lja
tirmmas {WIOW) rmvreama j
wving vilmada o slavpa-
njem desed najuspoied|ib
bawaib i wa Risjl wit inlerle A1
prreickla podinu | daki sy
daprines kreatrmsg indu-
wrijh Bregrada. [lams i)
anm hsbelm jo ~angraling
<Hirumal Prin® s wajiwiji
dubapd
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Prva zvezda svetskog
dizajna gost Beograda

Jubilarna 5. beogradska

nedelja dizajna odriade se<

od 31. maja do 5. juna u
Ateljeu N2, dok de after
partiji” biti organizovani u
datiri beogradska Kiuba. Tema
nedelje dizajna je pronalaZenje
elkolozkih, finansijskih i
prostomih resenja.

GADAL Neverovalne je kako
Smo uap#tc uspeli da organizuje-
mo ovaj dogadaj = obzirom na 1o
da nismao dobili ni dinara pomodi.
Ipak, mi stvaramo mogudnost 2a
racna mesta i dovedime 30 svet-
skih eksperata, Zanimljive je da
nas je JFajnensal tajms” proglasio
za jedan od najboljiih dogadaja na
svetu, a pofto smo jeding konfe-
rencija na listl, to #nadi da smo
najbolia svetska konferencija di-
zajna - kafe Jovan Jelovar, osni-

val ove manifestacije
Zato su u pomod priskodli Hudi
ajima je stalo da se ova nedelja ne
ugasi: Bels, Meroedes benz, Pofta
Srhije, Todor, Banka Inteza | Britid
Kansil. Svako od njih imao je svoj
razlog zafto se prikijutuje, a, reci-
ma, Mereedes de promovisati svoj
medel sman” automobila, koji
ima nainizu emisiju nglj:-n-dink.-ii-
da na sveri.

Radionice | predavanja u Ateljeu
drfade najvoinija imena svetskog
clizaj Haime Hajon, Duan Pa-
unovid, Bjarke Ingels, Armond Bur-
elez, Mario MNani...

Zanimljive je da je Haime
Hajon,
el L—
ald ar &
hitekta = —
keafi  wacki
za  mnajvedu
averzdu  svet-
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skos dizajna, pristao da v Beozmd
dode za 43, Inade, njegova pre-
davanja kedtaju izmedu 10.000 i
20 000 funti. Njemu je pripala dast
da predavanjem zatvor nedelju
dizajna.

Svako vede od 20 do 21 bide
organizovani Sou-rumovi, a od
22 Furke u klubevima Magacin,
Sincma, Tjub i Plastik,
na kojima & Db-evi
biti | neki od arhi-
tekatn.

Racdionice su be-
splame, ali ukolilo
Zelive da h poset]-
te, morate da se
mavite na wor-
kshop@belgra-
dedesignweek.
OO

M. Mearidic -
A Urodevid
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beorpap y 3HaKy nu3ajHa

decrupany ,Muxcep” 1 ,Beorpagcka Henema musajna” oa faHac ma
1o 5. jyta Guhe 1oMaliHHK NO3HATHM HMEHHMA CBETCKE KPEATHEHE EIHTE

AP IELE ABANDCCT Aana y
HADMEK FIAEHOM Tpady Be-
B Dpraimnokake Jhe YT
HEYKE CMOTPE = §ecTHELR
Sikcep”™ w JBeorpaicka
BEAERE mEajHa” = xoje he osymeTw
RABOIHATI A M HAjaRTYENIRA IMERE
CRETCRE K[MaTHRNE CULENE, PEICTARH-
TH X goscaia] MyGnniEe o Ha Taj AU
YUEPCTHTY Betarpa Wa st aTpaKTie:
IEIX WICCTA 38 (BAKRY BRCTY CYCPETA,
Choroanumen ,,Mum'p" 2 BRI
e v perinRATI fCTHRLN KT
1T C2 JEAMICTREHEI MUKW CLIp:
WX} K1 ORI Bt kao noas
IR SrEHTE T OB 2 Enpone.
(herTHERLR, KO NOHIELE (AHIC 2 TEPH-
TOpHI IELIVCTpajcROr Nania Aero-
s B8 aoabes [Aophany i CBeuaHD ie

Apean e munr.tm:}_lu_]l..w_vmn:lp

HH EUTMONE O KPaTHIIG] HETYCTpI G,
CTVGLETORI §aUILN N, K0 B AT ke
HHIE HACKOfRETHI qULTMOHN €1 s
carckn el Cnmesia omi”, Exo
308A Mposnmalie CRE OCTANE J01E H Npo-
rpasse 3 Mlsweep” b Girrm jeasncTaeny
PErPYTIR UEHTAP 33 aEnmjy Hmcnme
CpiiF” ko e 123 Teparmopsp Beorpa-
Aa mija 5. fyia 3 ayarese wysise
craor aaa docriinuesy Tagr sons -
Iz apraminoeann KIMILETI, 8 B pOC Y
i e maeTymhee BecRaLLIImLN X -
KomreCTag, (T EcmE HEneny oy TEgy
IR I FOBOE CPRCHOT AOMHFTLARG
JCman e noa”, e he y el coog npo-:
M BEBECTH CROBEHAMI JIECKD ARG
= Jyro ek, Ymaase somiept je fecana:
TaH B WETAREHJH NPOTTEM CHH MMHTEpE-

Bjapson Muranc, Hausomansa Gninuoress ¥ ACTani, KasaniTas [pechis 6IB-a)

arsapa ¥ Excon 3011 v Marsilimy opor
npactopay 15 sncoms, Tpajahe o 19, wa-
. Bartie cTOTWiG YWerinm ¥ AET Apo-
TPMEREY e, o APT 1 TaneHy 50
He ApHpRe ¥ caocida mpeks Excno
n Exyxaumane 3oHe ¥ MIFEIRHNMA, N0
Mapri scme sotmpace Ha ol Jya-
3 10 ciLtoca, paoscintie MBI
ca aosahie NIEFTANS T 10 -
s aymerropufyseoss, Buhe Ty amasjive
P, SPXATERITA, COSIMLIOR, BCHBIO,
ER0-BKTHEHCTS H Wy 163 ersisca i we-
i, Mocefamsnnsialeie fithe rmope
HE MHTepaXTHRAR (is0000n”, CHERTEN
iEsehy craoca 11 Maraiina, ¥ eajes he
0F NPHKDNEATI MVATHMEIHELTION €=
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cosaren Hll’!f.'l.l!'ll:r.'lf.l,,.‘lj’r'ILIlIH'I'frIllll'\'
Ha cafTy wwwmkserrs

Beh 31, sag novimne JBeorpatecs
HERERA THIAIRY, K0 C6 CRESEHO OTRIDA
HeTora nama ¥ 20 Macoea ¥ ranepitit
Hapoare Gawke Cplinje wa Cnamwj-
. Opornawmien BB fithe cocramaen
a1 HEKOARKD NpOrpaMeEns et
0 KX jo Majimasajna Tpoaecs-
Ha Kpearmena 1 (MIMIC-CAYRATIERIE
Emigepennna ooy nasason CMAP
T warja je ma mporpasy aa 3, 30 5. jywa,
K8 Of Vjeren ks MandecTainga i
sanpumisa. Hesan o mpenanesn ¥ ATesey
212 [mpoctop ¥ kojem he e aassjati
wnadepemyija) fuhe n Xanse Ajon,

amajuep KajK & CHORaB HICTILEAE MO
OTROPRIG MPOULSro XL T
$eeTiran umajaa, Giapee Hurese, aa
KM AQXMTEKTD KOJIL Je NpOjexToRa0
mamLhon 3 dancky 1@ swokin Exciea
2010, Mapma Tymsce. nosHami LnaHcem
Aapien u apxamesta, i (033 Pyie 1o
Imencie. Chissyje ce 23 he Tokos ce-
W CLLAM AN TRARAMD OBOT ORYTLY
amna farrm oTsopera 0 panmeta 100%
Cpdara”, v oscsnpry oje b inande pazss
oa Crasre 30 Kanesermana kpaci
PN MEMAT AOINTTIE KpeITHREINE
€3 WARJOM AR CF YMETRHET HIMACTH
13 VARLE B PR poj 0y
. ¥ saylosnua e nnacmae”,
i Ox! cimiesa” v petepiss
uaom KT nahe e TEMATIRE e
— BeOrpacicke AHAIH 1000 — RE KOjHM

he i emymam sk EoaeE Mehy
mapoing npepena. Mocefiasn aporpa
b 18 HEKOTAKED ETYKATHARKE pal-
OHMIZ, KOPE €Y HIVEILEHE PRATHYNTIY
PCTAMA pOGeC ORI 10 e G
opraresorzie o 31, w3 ao 2, s, s
1 PRt L e fecTLIrTai do o yoem:
e Ha CMAFT kosgepei naha v
SANCHIECTIL G TOFU 0 10 e et 0 [perTnne
[poa, APaAz)n LT KTIDRHNN Ha 1am
MEIECTANNE A Ty EyTere
13 JEARHKTICRHIL EIPOTTIAM. IATIN 33 CR3 TPel
i T konhepernmie, Hane sh-
ONALEIMGA 0 IPOITELY 18 PRI KT
16 cary: www belgradedesgrveek com

M. Mysrpujesath

B/HTHH)
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[13ajH je KpxKa OMJbKa

Kpearia nuaycrpuja Moske jia aoHece sely sapany npuspe,
a/TH 0 e moTpedHo cucTeMekH OPHHYTH, Kaxke JosaH Jenosal,
nporpaMcku gpextop beorpaacke Hejeme An3ajHa

COTPANCKD HEE TIj-

Ha (Belgrumde Tpn Week,

- BB} koja he paiie
} ! OHATHO |L'I'|'|31i:|.' Hanes

-JIL---- * raanioM rpan 29, maja
20 6. jyHa, 0B FOANNE SRR AT
IHAYAAH JyTITe] - IeT o nocTogE-
i Jeaan on najnocehernkpearie-
UK CRY OB, KOj1 Gaurmn ajnmses:

g

TG IPCIARIN TRABIE MPOIPANCRE
weanse, kosdepenumje CMAPT2 a0
withe muoro. A 1v he, npesa Hajaeava
||"|'|I'JILHJJIIJFIH, II'L'A-I:'I}_‘.' (TATHY, l‘ili[l n:
Xamsee Ajon, Bjapee Hureae, Mapru
Tirmees, Jasna Teanepsian (crvamo Hi
Rees), ervamo X architekten n MYRDV_,
Kypuosuter je aa he somdepenuniy
vrsopirTs dyman Synanu, mau soam

Hanoxba Thumament” Kause Ajosa 0Te0puna je npownoroanism
ToHIosCKM pECTHBAN AN3a[HA

ritenigs aocturayha, waejrsone w3
OOTACTI APXHTEKTYPE, A M Kpra-
THEHHY HHANCTPHIA, HH O ¥Ta He-
:‘.L" I!'H1L'I|L‘FII!I PR ] 1 Y \"L'.ll."!:i'
MM MMEHITSED YK [ ¢V 110
TE[UIHAN CBOj 103333k,
Macneanpanny noceriow BIE-2
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ANEHCP, KOTH WM CONCTRCHY paa)-
1oy Mapsy v bviopey 1 Muctany, a osg
Yo My G orpestipepiin Hactyn v Cpe
fianie.

— HCTespestenso, 0 Le1oM rpay o
itfahe o KPEaTIRHE I CTPYSHE PoLi-
OHILE 33 IPodecHBHLILE 1l CTYARNTE,
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MR 1 fl[m!lﬂ'lllilh' I FRTERH A,
2 CAM KNI AT PESCPRICIH 2 33 EVPKE
n '41‘“-1”““-!.’. FSM0 T O T, Pl P, Cu1a
weh aodipo noswara [Meba Kyvha Hob, am
i Beorpaieke nolst Tnsapia, Ha kopsa
he ce CAVILATH JTHIajHipata .'||_'|-'1||H.‘l"
NaGYT MPAILAGTOIHIILRE lL"l.'Jl.']'lllh1
Aytiena, Tusepn Kopnopejum, Cine
maeca n Slemon Ut‘.'[l-l:rl = HajEBYIe
Jonean Jeoman, orHMERY 0 ITpOrPEMCKD
AMPERTOR OBC MANHECTALE.

Mehyras, sako j heorpan v nocaen-
I BPEME MCTA0 KHRD MECTO Kada oy
¥ ONTaIY JEWanLa W3 J0MEHD M-
HUlLEHe VMeTHOCTH, qlll.'l.'iinl. MINIE H
TREPTATIHD, BHO [T, TPEME Rerm:
R PCHIMD, HEADCTR)E JeCY HHCTHTY:
MV NOpIkE | i nua ﬁpl-rru
(0 MRETAFHY W KPEaTImHMN W L‘TI'iHia!-l:I
VOHLITE. '.F:Illl'ﬂlllhm Jenoman, crame
KO IAC Hairope je v EBpomi i To era:
TURHG VTINE Ha KOMILTETHY T30 Ciie-
v v Cpdiugin. Jep, we nocTom smoaeprm
MPHEPETE Ge1 KpeaTinie HIAYCTpie
B KURHON HOCHOLA NPOMERE I ITHO-
Bl

= JlazajH je jako Kpxsa fivska koja
JAXTEED MVHO HETe, HApoYUTo o CTp-
HC CTPAMEEHE T G CBETCRRM THANACM
B MAHNTOM 28 ilHN.'t'fI‘l]flil-j}" H HEKH Hil-
Rall, IIRF'.-ip““]-' CE OKO HeKNX CEark i,
[HTRCH IR HElnTn .I|||—lj'|” YCBET Camno
cefinnce Mano Gorse AN JearHn ansep-
Taj3uur, jep Toonike napa sapahyvie ua
OFAALARIILY 13 MOKEKLL MoAe ceti aa
JOEROTH 0 JRETVIET B HE KN CONCTRE N
ERLIMTET HAIHLT THERHHX [T PT|"€1-I:I Kan
JEMNTE. 30 NET MO N0CTOjRS C 13-
M OF, PRI, HERLED HRED HRE Cpeo
HIt 03 jeate nHerTyuije erabanpane
Cpdigje, ApaaBnio HECTITYLI, B
KHX KOMIAMIGE W CANYHO {O0Ns Ipet-
cenninka Penyfanke Bopica Taanha,
KATIH i AL DMK PEITE S 1 APV 10
CETHANLE HA HEPeMOHII OTRApLE ),
Wk w0 Hije pekao: JTa oo caer

lonan Jenoaau

GOyt 0 BaSA, 13 1 e Sessa K0 i
LEAD OKPYKeILE j& 0AVIHeBLENn Thae
HITO CTE OCTEIPHAR 30 IV 3EMDLY,
'EIIII.'[L".'I!ﬂ HEIITO VP AR IETEL TS LY
cuaraug” - neTe _rl.'.-'ll.HkIU. .'I.IL'I.‘II}"IIII
Ja ce OYEBTHD NH-MI.'IH K1 MLaH ko-
ey noapeky aodujay Hegese ao
sajia ¥ Bewy, Croscxanmy, Heranfiyay,
Topmy, Baseay san fMpary. Jodpo je
NOTHATO B je KpeaTiinda HuaveTpina
¥y E.I'ifHﬁmI 1] ."'l..'-tl.'pHIHl RO map
pelie Japage v TOMERY NIPELe, o
CTEACTREHD AOTPEROCH W NOmYH Ap
sanHor Gvpera. (s Ko Hae 1 v jom
HERQUTIRIIEE S 5Lk, T To Miv%he Hilje
CHCTCMORTE nocpracano. Ha mirmane kaxo
Ti CAPATIGL KPEITRHIY SV i iy
CTPTe MOKE 1 TR0l IPEKTIEnD 1 -
rrieLd, JEnnnan oronpa;
= Eao Bas cRe 1 BaaH npusep; Ka-
Ko cpRcka KnMitiHnja 1a wobe 10 Haj-
IHAMBHBer CReTckar avTopaT TpocTo
- Ha npinsiepy Svie Beorpad koja je 2-
searyivhe BAB-v qomsa go dainesa
Judeckmmma. Oy je aowao wa BB 1a
COLPORNE TIPMLAREIRD, M CMO NOIRIAN
Weo rpa 10 aole 12 ra CIyi, 1 oK ce
caemcher ams s WHXORY NHHIIGATH-
B OO €A npeacTakHinmesa Jyse, Pe-
SEATHT JE MaockH YPOIHHCTHYEH IU1aH
KO Jo BEPOnaTHo ML Kpacio Haw
Framn rpad, Kojd fe, crilajes okon-
HOCTHL, TOPIYRO 1120 ¥ CCHEY paciipa-
B 0 HOCHILET B, QT JE aTeaay THO
Ham Tepirropije BAB-a. Ann, ME oMo
FEALEY ALSECH]Y 1er RITH
M. Jusurpujernh
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Beogradska nedelja dizajna od 29. maja do 5. juna

Petn Beogradska nedelja
dicajms ugmtiie vide o 30
ool svetskil imena iz
whilast] dirajma, srhitekiure,
birendimga | kemunikacija.
i sw arpedng | prodavali

hreativae i sirucne radinei-
or, lzlodbe, promscije | herke
bk rganlosvane 1w raomin
lokacijama u gradu.

Maodnom revijom doma-
it dizajmern w galerijl Na-
e hanke Sebije 10, mag
wetans s alvam pehillarma
Heogradska nedelga durag-
ma, ove godine wdasljena

Ekonomist, 03.06. 2010.

iz nekolike programskih
wxlina

Iraslmavna kreaiwnu | ba-
s - edukativie kenfores.
iy, puad maervomn Famet na
Tvadrar, & moga ofvara nasd-
ik dieagner Deian Paunmad
Cioma karate m tdngvu
kondcrencg e 130 cvra, 2a
sludenie vadl poslaions cona
o 75 evra, dok Eu samaidngi
= UOmKET M|IT|I|'|-I:I_||11|'|'I| I
instinacijma nujbaljim wu-
domins n.lH'i.lgal.I'hch‘('L
o e,

L7 nbsr] prodinada nadh de
e dlanski ashibckta Bjarke
Inpek, poamns pamka dira
ner  arhiekta Marti Gune

Dodatak br. 7/ 17.5.2010.

ket § dvediki diznjrer Dla
Rumc. Gt s i predenaii i
Engleske, Nemadice, lralge,
Turike, lzracla, Holandge i
Aunlrifc.

Priogram obahvata | be-
kastikar besplatmih radionica,
mamenjene prodcsionalcims
radliiah oblasti, vidhly se
od 3 maja do 2 pana. Thog
.‘-_t-n.n:urhtl-u}; e, e
Erehin je dia s il enesmaini
1 e peigne putem mail
s orhalopii b lerade:
Ucsignwesi oom.

Kosmphetan peuosram ROW
- & make i poghdati na m-
lermet adrest wwwehelprace-
designweeic oom :4

=cnloluug

[ YN S
il S pralicgcdibye
PR a0 FERT

Peta Beogradska nedelja dizajna

OHEBHUK

Strana 20/ 31.5.2010.

¥ FANEPWMIN HAPOOHE BAHKE CPBWJE W ATEIBEY 212

beorpaacka Heaema Au3ajHa

Choroaunii=e, yinmipig 3, beo-
FPSULCKR Mg S (BDW) Guhe
CBCHEI0 O jnac v anepign
Hapeojuiee Ganike Upimge soiion pa-
mpos postihiy picagiepa 1o goky
seierapens  dunisos  Mepara
Flamhi o pporicnorofinnmiiiay - s -
dpeermugn. Cuorwimimim BODW, ke
it B rpajors e 3 jvan, Gahe cacri
WL M HEKORG B TaMORis e
AR, O KUK JE Ijanatiagiinga i -
TSI TRCYTHCHAL KPCE TR W (-
AMMC-CAVKATHIHD  Kouipepensmi
“Masser v knappay (Caapel) kopu
bz Ciarrm oprpesana ¥ Areaay 212

Mpeaanavin Kondsepeunpuje he G-
TH CIMCTCK MACHA W3 CINCTA [Iriajii
wojn poaase ws [lamcke,  Wonanmge,

I, Hewavke, Mramne, Typ-
ok, Mapacho, Xosagmje, Ayerpuje,
Beamke Bpirranmje, Cronenmje

¥ compy porpases “flpaajn acn”
{Dhesign Lab), evrpa, 1w 2 fyea Guhe
OPCAHAIOIANG HeROTIED (eomrs
N UL, HAA Y 10Ce T
CIIME PARTHIITHE BT Peconaia 1
e, BDW opramoyje nposio-
iy ayTosonie “esapt opry”
(smart lortwo), Kojid Ha Hajibase g
METEH PCIIIIHE IpOTHeN IR
¥ UMY, Kabeh 0 oy e KnKypea
SR RCTHRY . OPUaIH BRI
v caprutia ca Ganikos e,

Bomtpepemmja “Tlaver wa k-
Apar” o Beompueke e
JT SR T BARLILT €O 10 BEf) o

HOPGH AHCTC FaRaAHUux  raoban-
Hnx porabaja v jviey, oo elopy cajra
“ahajwcmmnen rajuca” {Financial Times)
W vpeimika Xeerep Beja [onogos
Konpchepennpe Beorpan he yrocmm
HOBHHADYS W VPOIMBES mine G-
CHMY MM, ka0 irro oy “Tapiujan”,
“Iejn  reacrpah”,  “Pajneninen
rajue”, “Kpaciman paniy” ., srraom-
Janckor “Adirrape” Marasina, Kao i
npeacTanimee “Crenapr” suraan-
Hit w3 Hesause Jhyvweaos Beorpan-
e D sepaja 3a naajy Guhe -
FIsOENa ol sekiiedocTanige ¥ kayly
“Tive” . Kesiacran iporpast Beo-
PRULLCRE BICICC JINEI £ MO 10
o e capry waww belpradedesig-
nweek com (Tamjyr)

Pamet na kvadrat

Stana 18/ 31.5.2010

Danas

Od 31. maja do 5. juna u Beogradu se
odrzava Beogradska nedelja dizajna,
slaveéi petogodisnji jubilej. Od velikog
broja ponudenih sadrzaja - izlozbi, ra-
dionica, promocija, projekcija filmova,
koncerata, mondenskih zurki.., uprilice-
nih Sirom grada, organizatori izdvajaju
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konferenciju Smart 2 (pamet na kva
drat) na kojoj gostuju ,najveci kreativni
umovi 21. veka
Vise od 30 vodecih svetskih struénjaka
iz oblasti dizajna, arhitekture, brendin
ga, komunikacija, mode, filma, kulture
i medija predstavice se tokom posled-
nja tri dana manifestacije u Ateljeu 212
svojim manje etabliranim kolegama koji
ucesce u diskusiji placaju 150, ili 70 evra,
ako su studenti.
Popriste izlozbe “Sto odsto Srbija” su
ove godine izlozi radnji na potezu od
Kalemegdana do Slavije, dok se u okvi-
BDW organizuje 1 promocija auto
mobila “smart fortu”, koji na najpamet-
niji nacin resava problem parkiranja u
gradu, kao i izlozba sa konkursa “Ozivi
plastiku”
lako popularan medu beogradskim po
klonicima dizajna, BDW ima bolji reno
me u svetu jer je “drugaciji, pomalo lud,
pun posebne energije i strasti”
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Tevan felovae, osmivad | predsednik Beogradske m.dd;u dizajna, wodi velerainjeg poletka ove manifestacije
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5. EXPOSUREIN
ELECTRONIC MEDIA/TV
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6. EXPOSURE IN

ELECTRONIC MEDIA/WEB

BDW was hugely promoted on various web
portals, local as well as international. Top
international media such are Financial Times,
Independent, Abitare, Icon, Creative Review,

www.abitare.it
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Designboom and Dezeen published articles and
reports about BDW and presented it as one of
the moét important design related global events
in year 2010.
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www.creativereview.co.uk

CreativeReview

Advertising, design and visual culture

Current issue

Creative Review Photography A

Entry deadline Enter hera
18106]| 2010 photographyannual.co.uk

CR Blog

Belgrade Design Week

Graphic Design, lllustration

Posted by Gavin Lucas, 5 June 2010, 18:27 Permnalink Comments (1)

Today is the final day of Belgrade Design Week and the fact that | haven't blogged
about it yet (I've been here since Wednesday) is a credit both to the busy schedule of
the seminars and after hours exhibitions and events — and also to the warm
hospitality of the festival's host Jovan Jelovac and his team.

Slightly annoyingly, the seminar timetable has, to a large extent gone to pot - as
there's been no strict adherence to the schedule - some speakers have talked for
two hours - rather than sticking to their 45 minute slot. So timing arrival at the theatra
where the talks are happening with the beginning of the talk you want to attend has
been tricky to say the least. However, fear not, | made it to some great talks - so here
are some highlights:

On Wednesday, Laurent Fetis explained to his audience that he hadn't showed his
work to press or publicised his work for several years and then proceeded to show
dozens of images of some of his work from recent years, which included illustrations,
editorial projects, record sleeves and logo designs:
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Design in the heart of Serbia

by Nancy Jehmiich | July 15, 2010

Belgrade is growing, invigorating, and beautiful. A city with creative and enthusiastic
people. This brought about a density of cultural events seldom witnessed before. Be it the)
Belgrade Film Festival or the Theater Festival, which s now one of the oldest and mos
important in Europe. In early June architecture and design enthusiasts got together fol
Belgrade Design Week. During an intensive three days, creative minds from different
industries showcased their work, gave talks and presentations, sparked dialogue and|
debates. Among those presenting were Bjarke Ingels, Simon de Pury, Jacob van Rijs,
Martl Guixé, and Jaime Hayon. What ultimately turned Belgrade Design Week into a trul
unigue experience, however, was, in addition to the exeiting and moreover diverse
presentations from the protagonists - including architecture and design, graphic and|
product design as well as conflict solutions in the creative industry - the energy and|
determination of its initiators. Despite financial difficulties, the organizers, together with thef
support of numerous volunteers, single-mindedly committed themselves to establishing
Belgrade as a creative capital. This remarkable spirit is what makes the private charitable
event so special. "It's completely privately run, and it's completely one-to-one in it
relationships - it's kind of like a family affair, where everybody is instantly local upon|
amival, rather than a business affair like Milan or the London Design Festival,” say:
‘ounder and creative director Jovan Jelovac,

On the last day the "ten most successful peaple who have changed Belgrade's creative
industry” were presented. They included industrial designer Damjan Stankovic, who!
created, among other things, the "Eko” traffic light, the outer ring of which s a clock that
indicates the seconds remaining until the light tUrNs green. Anather project Is "Gipher”, a
olass with a clever pattern, which, depending on the drink it contains, be it coke, milk or|
orange juice, displays the matching name in colorful dots. Likewise, the "Supematural”
project, which intends to heighten the Serbs' ecological awareness, and Studio Reia.ct, a
group of architects who view their discipline from a more social and cultural perspective,
ere among those presented.

hat make Belgrade Desngn Week, which works mainly through the presence of
entertainer Jovan Jelovac, so fascinating are its passion, its efforts, not to forgel ns
charmingly selective perception - speakers were called superlatives such as D|ggest —
German design star” or "most important Italian manufacturer of classical furniture”. No less
charming was a certain air of improvisation, events did not necessarily begin strictly on the
dot, no one was forced to appear in a suit and tie. The easy-going attitude of taking thlng
as they come was contagious and made for a relaxed atmosphere. Last but not least,”
Belgrade, which is reputed to be a city with a pulsating nightlife and even ranks among the
leading European party cities, put the icing on the cake.
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www.designed.rs/d-report BDW Conference day 2
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Balgrade Deslgn Week 2010 - Day 2
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This year's Belgrade Design Week will traditionally be compot ed —
of several interlocked program units, the most important of theim FPECI
g f . . . Pro LU LR TR
being our infamous three day creative and business-educational =
conference, this year under the name SMART2 (June 3rd unt %
June Sth). sag
: Pop
Book these dates because over 30 of the world's most creativ 2 9,
minds are coming to Belgrade to transmit their knowledge ant i
expertise to the legendary passionate 1000 - something BDW
audience.
Hot
Top global experts from the fields of design, architecture, brar ding Bec ERCEE B
and advertising will tell us how they achieved incredible succe ss Hoti
and excellence in their field of work, as well their viewpoint on kate
current trends in these areas under the SMARTZ2 lead topic. ka b
saji
rate = | comments Bes
WA
upcoming event
May 29 = June 5, 2010 | Serbia Pre'
more upcoming events M
Seli
more info korr
www.belgradedesignweek.com/... (78) uslu
design directory Id{ti?"
Design Events Wﬁ;_ I -

April 14, 2010 | viewed 4,178 time(s)

E2001-2010 Dexigner™ Network | All rights reserved.
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7. TV PRODUCTION/
BDW TV CHRONICLE 2010

The BELGRADE DESIGN WEEK 2010 TV Chronicle It is important to mention that this year’s TV

was broadcasted on TV Avala, during four chronicle varies from the usual, impersonal and k.
days (from Thursday, June 03rd to Sunday June purely informational form of cultural reviews. ~
06th) with average duration of 30 minutes. The next §tep is the production of the BDW

Approximately 70.000 viewers watched the TV 2010 movie.
Chronicle every night.

BDW Chronicle 2010 q

-

more umesto toga smo napravili jgrad tako
da vidite siluete sedam najpoznatijih planina

od 3. do 5. juna 2010

: 1 I‘,,_
AT

]
"i Ovo vam je prviput da'ste u Beogradu?
1 9
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1C_ONFERENCE LOCATION:

ﬁg{f !

| - -8
J| . SATELLITE LOCATIONS: | l‘l
_ | m G BN,

This year's BDW conference location, Atelje The satellite programs such as Labs, Premiers, & = #4y

L]
-

B ~

212, provided the perfect backdrop for subtle but Nights etc., produced every day and every night
impactfull partner's exposure. Following BDW's g [during BDW on locations all over Belgrade, allow
unique partnership philosophy of promoting nlimited partner's exposure to be developed,

content that can be related to the program, we from shopping windows labeling, on-site L :
‘provided space and attention for design gems like #sampling and promotions, dedicated events and L
the smart car in the entry plateau, and the Banca ' receptions, to own exhibitions and vernissages. |

. Intesa exhibition "Ozivi Plastiku". #s s} BDW is encouraging general partnerships for

-~ Each BDW conference space allows for maximum all satellite event segments, that can easy be o

. partnership exposure: from spatial features i..‘..., "owned" following the BDW content-logic:
i _promoting catering, food and beverages partners, ' Workshops by service brands, consultancies,
~ as well as countless interior design possibilities qus subanks, learning ingtitutes, Vernissages and

- furniture, the official interview sofa, internet Exhibitions by communication, luxury and

w &
corners, special dedicated lounges, fireplaces, ..io FMCG companies, offering exposure at
~technology presentations (screens, sound etc...), all”  city-wide popular happenings every day
the way through event features such as partner's ‘with thousands of visitors, while the Night

- . |mﬂ W . . .
."{.' press conferences, cocktails of the day, all laser . Parties offer an unrivaled exposure for leading

sharp tailored for up to 1000 seleé’te(i | opinion Bl e

as OF THE

social consumption & entertainment brands,

from media & drinks, to corporate clients &

—=professional associations wishing to entertain

A T #their members at BDW nights!
L

e Yo

i

o
s v

BDW location, Case §tudy Smart exposition, outdoor
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BDW location, BDW Oscar Wall Key Partners exposition
f Z

""l\ : l_"' 5

‘ “ R lgppn o o= il

v Stigao sam u subotu | Bivece!
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BDW location, Case §tudy Smart exposition, Workshop space BDW location, Case §tudy Banca Intesa and Smart exposition, Facade banners [l
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BDWlocation, Case §tudy Banca Intesa exposition, Conference Cafe/Loung — . BDW location, Case §tudy Trimo exposition, Conference §tage
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BDW location, Case §tudy Red Bull exposition, Design Nights party

BDW location, Case §tudy MTV exposition, Design Nights party




EDWIN HEATHCOTE,

FINANCIAL TIMES, UK
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i {APOJMA BANKA CPBWJE
BDW 2010 MEDIA PLAN
! S— 7 ﬁ} - . % !
% Pie.r-haps the.kl)iggeﬁ security fo‘r a partzler'sl A . PROMOTION MEDIA TYPE SASON/TIME OF AD VOLUME COST
” inve§tment into BDW presents the festival's "§% =\ ' N Ad - full page Kuca stil May 1 1,000 €
% " huge and well planned advertising/media ! — ; |Ad - half page Yellow Cab May 1 400 €
Laltivity. It is safe to say that in the month PR text full page Digital photo May 1 900 €
Ipreceding the festival week a total value ; \ PR text full page Kuhinje & kupatila May 1 900 €
0f 200.000 EUR of BDW advertising is PR text full page Hausbau May 1 900 €
~ conquering the Serbian media space, making ‘ 3 | PR text full page SEE businessé&travel May 3 3,000 €
sure that all interested parties notice and get \ @ 9 Ad - full page Biznis magazin Mar/Apr 2 1,400 €
even a fir§t under§tanding of the event, as | 10 | Ad - full page Ekonometar Mar/Apr/May 3 2,100 €
well and inspirational invitation to join the 11 /Ad - full page Mobilni magazin May 1 800 €
various programs. This effect is additionally | 12 |Ad - full page Taboo_ Apr 1 850 €
Strengthened by the PR media value, which is - PR texifaRpSge Easawva Mey 2 2400 €
not shown here but is certainly 4 - 5 times more 14,/ PR text full page ozl Ky 2 3400 €
worth just for the same period before BDW, with| Al page SEI:: Al My ! e
detailed announcements and media coverages of i Ad - Kikpaye Py - May | a0 &
\ g : ) :
*|the upcoming festival, which ensure that several iy 7= ipage M.mls.tUdlo L bl L 1) L Lt
A ,} = 0. . . y 18 |Ad — full/half page Singidunum ApriMay B 3,500 €
\ m111.1on people in Serbla and .sp1llovcr countries : = B 19 [Ad- full page Biznis Montenegro May 1 1,000 €
Q B e == L 20 |Ad = full page City magazin May 2 5,000 €
&% After the event, the media PR value, which has v . g o N >1 Ad- full page Fo May 1 3.800 €
" risen t0 1.000.000 EUR before BDW, again = _ 22 |Ad - full page Creative Review May 1 5,035 €
grows 3-5 times in one year time, with all the 23 Banner Designspotter.com April 1= May 31 60 days 2,500 €
~reportages about the festival around the world in P - . 24 |Banner Kak.ru May 1 - May 31 30 days 2,200 €
_all media, including national TV chronicles ete.] i e . N | 25 Banner Dezeen.com May 1 - May 31 30 days 2,500 €
L 5s s | ‘ 3 - | 26 |Banner Designeast.eu May 1 - May 31 30 days 500 €
To come back to the advertising value - a A L | 27 |Banner Blic.rs May 1 - May 31 30 days 1,100 €
significant proportion is carefully planned i S 28 |Banner Popboks.com May 1 - May 31 30 days 1,400 €
Jeach year for key international professional L 3 29 |Banner Urbanbug May 1 - May 31 30 days 300 €
media, such as leading global design websites y | 30 |Banner Chillout.rs May 1 - May 31 30 days 300 €
" like dezeen.com, ads in brochures of key | | it Rl 31 Banner Seecult.org April 1 = May 31 60 days 600 €
~ global events like Zona Tortona, or full color . 2 i 32 |Banner Clubbiflg.rs April 1~ May 31 60 days 400 €
ads in most important design magazines like 5 3 : | 33 |Banner Bseotllulld.rs Mal_‘ 1-May 31 30 days 200 €
Wallpaper, Icon or Creative Review. \ 34 Banner Dizajn zona April = May 31 60 days 300 €
BDW creates each year for each media a (35 |Banner B92 .net May 6 -KJune 6 30 days 3,000 €
. : . 36 PR text B92 .net March 6 - May 31 11 2,750 €
carefully designed and produced application , ’ -

. . . . 37 |Banner Fanfara.net May 1 - May 31 30 days 500 €
throughout all media: print ads, interactive web- 22 B Dol iauazin Anril 1= Mav 31 B0 davs 2200 €
banners linked to own BDW website, animated A et E .p - = S -

. . . . . 39 |Banner Infostud May 1 - May 31 30 days 400 €
TV commercials, radio commercials, insertation gy - Pr—— Designed.a May 1- May 31 e 500 €
promo - brochures etc. All this amazing media _~ ; 3 Sl 41 Banner Ekapija April 1— May 31 60 days 1.000 €
value would not be possible without fir§t and (o 2 | TV commercial Avala May 25 - June 5 13 days 13,000 €
““foremo$t donations from our eSteemed media = 43 | TV commiercial MTV May 8 - June 5 29 days 12.800 € -y
« partners! They make BDW visible and visited, 44 | TV & radio commercial B92 May 1 - May 31 30 days 30,000 € /
and BDW wishes to express our gratitude by | * 45 |BDW TV Chronic (Avala TV) BDW Production June 3 - June 6 4 days x 30 min 72,000 €
returning more and more high quality content ! L
for publishing to all of them each year. 46 d
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11. BELGRADE DESIGN WEEK

2010 IN NUMBERS:

222
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e 4 program segments: Workshops, Conference,
Satellite/Vernissages/Premiers, Parties

/ ¢ 1 world class linternational conference

{ + 30 international SMART? lecturers g

¢ 7 Serbian SMART CITY speakers
m

» 134 accredited journélists

» 300 - 500 conference delegates average
per lecture x 27 lectures

 aprox. 1000 daily visitors of Zaplet designLounge
at the conference location, Atelje 212 theatre,
with daily cocktail receptions and live DJ music

* 6 designLabs/workshops x average 70 delegates

* 4 desigNights parties with 5 live performances of
international & local music stars, plus resident DJ's

e More than 5,000 visitors of
designPremieres and designNights

¢ 4 TV Chronicles broadcasted on national TV Avala
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PRODUCE A GRIPPING ANNUAL MEETING POINT
OF GLOBAL CREATIVE LEADERS WITH SERBIA AND
SOUTH EAST EUROPE IN BELGRADE, WITH A NON-
PAREIL DESIGN CONFERENCE AS CENTREPIECE.

In this time of global economic crisis and
economy of transition §till developing in Serbia
and a large part of South East Europe, our
MISSION can only be to survive and successfully
Stage yet another amazing seven-days-fe§tival of
the creative indusétries, albeit the moét relevant
one in the 100-million people region between
Vienna and I§tanbul.

The foundation is clear - we have an amazing
reputation to defend and develop further: our
famous international three days conference
has been voted one of the be§t global creative
conferences by worldwide opinion leaders
and media, 5 years in a row, and the 1i§t

of participants is growing and setting
absolutely new §tandards and perspectives,
globally unmatched!

Additionally to the conference, respetful to
economical realities, we continue to develop

our next true mission point: to each year again
and again transform the §treets, museums,
showrooms, workshops, §tudios, galleries,
schools, media, and in general, the MINDs of
Belgrade, into a week-long international place
of conneéion between the creative induétries
and the world of business, without bias, enabling
our citizens and visitors to enjoy an inspirational
city-wide festival, as well as allowing Belgrade to
fulfill its creative potential.

Our MisSsION is to convert Le&turers to
Ambassadors, Visitors to Members, and
Everyone to Loyal Supporter.
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Vision

DEVELOP A YEAR-ROUND ONE-STOP NETWORK
FOR THE ENTIRE SEE CREATIVE COMMUNITY,
PROVIDING A CONTINUOUS CONNECTION WITH
GLOBAL CREATIVE INDUSTRIES.

Our visioN is simple and organic, and firmly
rooted in the current successful DNA of BDW:
we are working hard to widen the extent of a
seven-day festival into a more complex, year
long continuous role of being the premier one
§top partner for building a society of knowledge
in skE. To achieve this, we are further and
deeper developing connections on two levels:
fir§tly with all surrounding regional centers,
as well as secondly with leading global design-
hubs, ensuring a 365 days/year altive two-way
exchange of projelts, ideas, collaborations.
We not only help developing a network of
creative cities worldwide, but in the process
produce effective new tools such as websites,
blogs, seminars and knowledge centers such as
libraries and series of ongoing events, all the
way to opening a permanent regional design
museum in Belgrade.

BDW exiéts to be the bridge between the creative
indu$tries and the business world, the global
design scene and the local and regional impetus,
the private economy and the government
adminisétration, and la§t but not leaét, the
connection between our famously passionate
audience and the leading global creative minds of
the 21% century.

Our successfully developed visioN would firmly
place Belgrade and Serbia as well as the whole
SEE region on the global creative map, and
ensure BDW's role as global partner to leading
in§titutions and events devoted to building a
better society with help of creative industries.
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THANK YOU BDW PARTNERS!
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"BELGRADE DESIGN WEEK is a maﬁerpzece in the art and science
of conference design and a hell of a good way to spend 3 days in Serbia!”
BJARKE INGELS, DK . '

et "] U0 S /.mgely zmpressed by the ambzz‘zon, internationalism and ‘ g
/ Joie de vivre of BELGRADE DESIGN WEEK. j _
The concept of a non-profit festival which puts ideas before commerce
and which emphasizes a subtle shift ea§lwards in an expanding Euroe
symbolises a significant moment. '

The beautiful, ‘vzémm‘ and /Jospzz‘aé[e city of Belgrade is the pe ﬁﬂ

hoSt to concretise that moment.”
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